Your Frequently Asked Questions

Distribution

1. How can you access your Promo Insider files?
=>» Accessto Promo Insider is provided via a ShareFile folder link sent by email. If you did not receive the
files, your access or distribution list membership can be verified and updated. Please contact
shopcanada@dunnhumy.com

2. Who is eligible to receive Promo Insider files?
= All Full Shop and Mini Shop users will receive Promo Insider files on eligible categories.

3.l only see a few periods. Can | see more history?
=>» Yes. Each Promo Insider file allows you to select the period you want to view within the file itself.

4. Can Promo Insider files be sent every period instead of quarterly?
= No. Promo Insider files are produced and distributed quarterly, covering multiple periods in each
release. Quarterly: January, April, July, and October (end of P3, P6, P10, and P13).

Support

5. Who should | contact if | have questions?
=» Technical questions should be directed to Shop Canada Support — shopcanada@dunnhumby.com

=> |Interpretation or analysis questions should be addressed to the Customer Intelligence team -
supportci@metro.ca
=> Questions related to the points budget should be discussed with your Merchandising contact

6. Is there any basic training on how to navigate Promo Insider?
= Yes, avideo capsule is available in French and English. It explains how to navigate the tool and gives

areal case study. Both videos are available on the dunnhumby sharing platform, in the same folder
as the tool itself. Alternatively, you may contact the Customer Intelligence team —
supportci@metro.ca
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Analysis and Interpretation

7. What does Promo Insider include?

=>» For all categories to which the supplier has access in Shop, Promo Insider contains a two-year
history of all flyer promotions (with or without points) and all non-flyer promotions with points (only).

Promo Insider does not contain non-flyer promotions without points.

8. Are points data available in Shop?
= No. Promotional points MOl data are available exclusively in Promo Insider:

v'  the Total Points Issued for the promotion;
v" the number of participating MOl members (Participating Customers); and
v'  the penetration of MOl member transactions (Swipe Rate).

9. How can | analyze the impact of points?
=» You can compare the key performance indicators of a promotion with points with those of similar
promotions without points.

10. For which banner are the Promo Insider files available?
= You will get 4 Excel files, corresponding to each Food Banner (Metro Quebec, Metro Ontario, Super C,
Food Basics).

11. What is the difference between basket penetration (Reach (pen.) basket), customer penetration
(Reach (pen.) customer) and member-transaction penetration?
=>» Inthe case of basket penetration (Reach (pen.) basket), we calculate the percentage of baskets (MOI
members + hon-members) that contained at least one of the products in the promotion out of the
total baskets (MOl members + non-members) in the banner during the promotional week.
=>» For customer penetration (customer reach), we calculate the percentage of MOl members who

bought a product from the promotion among all MOl members who visited the banner during the
promotional week.
= Inthe case of member transaction penetration (= swipe rate), we calculate the percentage of

transactions containing the promotional product & originating from MOl members, from the total
number of transactions (MOl members + non-members) containing the promotional product.

All promotions Points-only promotion
Basket penetration Customer penetration Transaction penetration -
(Reach (pen.) basket) (Reach (pen.) customer) members
MOI members who have MOI member baskets with at
Baskets with at least 1 purchased at least 1 product least 1 product from the
promotional product from the promotion promotion
Total baskets in the banner Total MOl members who visited Total baskets with at least 1
during the week of the the banner during promotion promotional product
promotion week
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12. Are there any benchmarks you use to determine whether the observed performance is good or bad?
=» To qualify a promotion's performance, we recommend comparing its key performance indicators with

those of similar promotions.

=>» For the Reach and Uplift indicators, you can also use the segmentation indicator found in Promo
Insider. The definition of this segmentation can be found in the Promo Insider Glossary.

13. Can | add up the penetration of products from the same block, or the penetration of two promotions
in the same week, to get the total penetration of my brand?
= No, within a block, penetration by product cannot be added up, as the same customer/basket can
buy two products from the same block. By the same logic, the penetration of several blocks of the
same week cannot be added up, as the same customer/basket may buy more than one promotion
from that week.

14. Can | add up the uplift of products from the same block or the penetration of two promotions in the
same week to get the total penetration of my brand?
=>» Yes, the Uplift can be added up.

Potential Issues

15. The file is not working.
= Promo Insider is available as an Excel file. Its search function is based on a macro. When saving, be

sure to save the file with the .xlsm extension. The computer network administrator of each supplier
may also decide to block files containing macros from outside the company. Check that the macro is
not blocked by your company's IT department.

16. The rows appear disorganized - How to reorder rows in Promo Insider.

= Use the Reset Order button after removing all filters. To put the rows back in order, click on the Reset
Order button at the top of the file. But be sure to clear all filters before clicking on Reset Order.

Latest Updates

= We decided to work on a revision of promotion types for more clarity.

We’ve added those new elements:

v" Roller-All Featured_EDLP promos will now be classified as Rollers in Promo Insider.

v" EDLP - Currently under Regular —for items sold at regular price with MOI Points but flagged
in-store with an Every Day Low Price tag.
> The Regular promo type will now become EDLP.

v"  Booklet — Any promotions that appear in a separate flyer from the national flyer (such as Christmas
booklet promotions).

v Digital - For all promotions that appear exclusively in online flyer pages (do not include e-com
only promotions) (Ontario only — Québec flyers are now fully digital).
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