Shop Report Ordering

@ Redesign

Your guide through this new experience!




Why did we work on report ordering design?

| Context

To improve user journey and functionality on our Shop platform, dunnhumby has used a
modern front-end technology to deliver a smoother, more intuitive experience. Our teams have
progressively worked on several aspects of Shop:

Shop Reports & Report Selection My Workspace
Dashboards Process and Custom
To bring several visible To enable users to better Groups
benefits, based on understand what each To simplify the process
ease of use and user report does / offer a when creating your
experience best streamlined experience, custom groups and
practices getting ;3iléiKlreports attributes

=> Our teams recently focused on Redesigning Report Ordering, the changes to which are

detailed in this document.

| New report ordering process: what does it imply?

Discover a new, streamlined report ordering experience built for both new and experienced
users. The refreshed design is consistent with what was already done as well as other dh
products, to offer a snappier, more responsive experience!

Here’s what you can expect from the update:

+ Modernized User Experience across landing pages and popups

+ Assisted and Unassisted modes to allow users to easily tailor the support they need
to run each report

+ Broken-down navigation with clearer ordering steps

+ Built-in help content throughout the journey

+ Clearer error messages for quick error resolution

< Smoother “happy paths” that make report creation fast and intuitive

+ Updated copy to provide more details to users
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Access What do you need to know?

| How to access and discover your new ordering process?

dunnnhumby

Sign in

DHDOM1\dh209378

Access Shop: ..............
https://gb.clientportal.a.dunnhumby.com/MET/web/

If you have forgotten your password, click here

For any other problems please contact the service
desk: t: +44 800 082 1025 or t(US):+1 888 338 0394 e:
service.desk@dunnhumby.com

Click on this link to watch the video: Access New Ordering Process

Follow each step to access
your new ordering
process while selecting
the report that is
corresponding to your
business question.

Connect as usually to
your Shop account: You are ready to start your
experience using Assisted

mode or not!

https://gb.clientportal.

a.dunnhumby.com/ME
T/web/
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https://gb.clientportal.a.dunnhumby.com/MET/web/
https://gb.clientportal.a.dunnhumby.com/MET/web/
https://gb.clientportal.a.dunnhumby.com/MET/web/
https://vimeo.com/1140449580/078686f79b?share=copy&fl=sv&fe=ci#t=0
https://vimeo.com/1140449580/078686f79b?share=copy&fl=sv&fe=ci#t=0

Configuration

A two-speed journey to serve

our new and power users

| Choose if you want Assisted mode on or off!

dunhumby

& Back

o

-
.

| Shop

Time periods

selections.

Modules

Optional)

Product hierarchy Custom groups

Order New Report - Performance in Detail (Card & POS)

Product selection

Focus product groups

Romane Schneider v

2 0 &

Dashboard My Workspace

e

{ O Assisted m( off Q on

Switch On or Off the Assisted mode
depending of your Shop usage level.

Select products or groups you want to analyse. Your report will provide insights based on these

Products remaining: 65,000  Selections remaining: 70

Filters and panels

Finalise and submit

> W Merchandise Category Hierarchy

Click on this link to watch the video: Assisted VS Non Assisted mode

Power users will notice a
streamlined interface, whilst
Assisted Mode provides
step-by-step support and
additional information for
users requiring more
guidance. This is aiming at
facilitating onboarding for
beginners, without providing
too many changes to regular
users, who know report
ordering flow already.

4

Assisted mode will provide a
simpler flow, while users will be
able to gradually pick their
parameters : Product selection,

time periods, Modules, Filters
and panels, as well as get a

« Finalize and Submit » section,
where a summary of the full
request is done and prevents
potential errors.

Product selection

Time periods

Modules

Filters and panels

<{ Finalise and submit

=> By default, your Assisted mode will be switched on: you can keep this option or decide to switch it off.
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https://vimeo.com/1140450661/8a5697a7f5?share=copy&fl=sv&fe=ci#t=0
https://vimeo.com/1142212557/00f0057f01?share=copy&fl=sv&fe=ci#t=0
https://vimeo.com/1142212557/00f0057f01?share=copy&fl=sv&fe=ci#t=0
https://vimeo.com/1142212557/00f0057f01?share=copy&fl=sv&fe=ci#t=0
https://vimeo.com/1142212557/00f0057f01?share=copy&fl=sv&fe=ci#t=0

New flow Experience an enhanced Shop journey!

| Changes implemented for a more logical and structured flow in Shop
Ordering Process:

Focus on Product Group and Granularity

Product selection .
first

Consider all info related to Time Periods,
including Potential Recurrence

Choose if you want to add Other Modules
to the Core Module

Select your Filters and Panels (now all
gathered in the same section)

Time periods

Modules (Optional)

Panels (Optional)

- Report name, which was initially at the
beginning of the process

- Description (optional), which was
initially at the beginning of the process

</ Finalise and submit - Share report (optional)

- Folder destination

- For Assisted mode only: Summary of
what was selected along the process

- Last step: section “Save or submit
your report” for both modes
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Adjustments Minor changes you must keep in mind

| Vocabulary update for better understanding:

=

Shopper Panels (3) . Custom Groups

- | Customer panel (Optional)
0-20 selections B Metro Panels

N

Customer segmentations Selections remaining: 20

> mm Custom Groups
> m Metro Panels

Selected Items  Delete Selected

Select All
* Geography Panels (3 B custom Groups > | store panel
1.20 selections [ Metro Stores

Store segmentations Selections remaining: 20

> mm Custom Groups
> m Metro Stores

Selected Items  Delete Selected

Select All

m Submit & Stay .

‘ Cancel H Save

‘ Save ‘ ‘ Submit and duplicate ‘
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Please don’t hesitate to reach out should you have
any questions: shopcanada@dunnhumby.com

Thank You

THE WORLD'S FIRST

d m n h l_,rn by CUSTOMER DATA SCIENCE PLATFORM
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