
ALBERTA FOOD BANKS VIDEO DESCRIPTIVE TRANSCRIPT 

00:00 upbeat music begins 

00:00 A red flower shape appears on a white background. It expands to fill the screen with red.  

00:02 [text on screen] 173,000 Albertans turn to food banks each month. A third are children.  

00:07 [text on screen] Take a look inside the Red Deer Food Bank to see hope in action.  

00:13 CAA/AMA logo appears in the lower right corner. Exterior shot of the Red Deer Food Bank Pantry 

& Hamper Distribution centre. 

00:15 An interior shot of the warehouse with high ceilings filled with shelves of boxes. A large sign over 

the door depicts two anthropomorphic jars of food holding hands. It reads “Food is the INGREDIENT that 

binds us TOGETHER. Red Deer Food Bank.” 

00:17 Workers sort food donations in the warehouse.  

00:17 Mitch: (voice over) Day to day, we get by with support from our community. With over… 

00:18 Mitch Thompson, Executive Director, Red Deer Food Bank, stands in the warehouse. 

00:18 [text on screen] Mitch Thompson, Executive Director, Red Deer Food Bank 

00:18 Mitch: (on screen) …150 volunteers engaged over the course of a month, and contributions 

coming from community… 

00:27 Mitch: (voice over) …members, individuals, churches and businesses, it empowers us to do what 

we do to support those who are most vulnerable in our community. 

00:27 Workers move pallets of food around the warehouse.  

00:35 Mitch: (on screen) So, we’re producing… 

00:36 Mitch: (voice over) …tomatoes, we’re producing lettuce and Swiss chard. We’ve got hydroponic 

sea-cans, an indoor food farm; we grow microgreens in tents, we have an acre of farmland that we 

produce on. So, I don’t think people really recognize the breadth of food production that we’re doing in 

our facility.  

00:36 [Produce is growing hydroponically in sea-cans and large tents. Workers tend the plants. Mitch 

talks and works with workers in the warehouse doing various tasks.]  

00:54 Mitch: (voice over) In the last four years, the demand at our food bank — and right across the 

country – has more than doubled. Balance really is one of the…  

01:02 Mitch: (on screen) …biggest challenges for a food bank. You don’t know what’s coming in from day 

to day as far as food…  

01:07 [workers move around the warehouse and prepare, weigh and bag food] 

01:07 Mitch: (voice over) …volunteers — we try to schedule the best we can. But offering the breadth of 

services that people require to move them from a place of poverty or struggle to where they’re able to 

make it on their own is a challenge. 



00:18 A whiteboard is covered with signatures of volunteers and reads “MCGI CARES” 

01:22 Mitch: (on screen) Artificial intelligence is one of those new things that’s actually changing our… 

01:27 Workers check device read-outs as they tend to and water plants. 

01:27 Mitch: (voice over) …space dramatically. It’s helping to identify how our plants are feeling, when 

they need heat, when they need food, when they need moisture. It’s also helping us with other things 

like communications.  

01:39 close-up of a computer screen with various language choices displayed. A person selects 

“Français” then “Canada.” A chat appears. 

01:39 Mitch: (voice over) We have a delivery service at our food bank; we’re able to communicate with 

our clients using artificial intelligence.  

01:42 text on screen: “bonjour mademoiselle” “Bonjour merci d’être venu aujourd’hui. Comment puis-je 

vous aider ?” 

01:46 Mitch: (on screen) Right now, there are a lot of people that face…  

01:49 Mitch: (voiceover) …different forms of barriers — 51% of the people that used our food bank last 

year (on) just used it once or twice.  

01:49 Workers sort food in the warehouse.  

01:56 Mitch: (voice over) But some of the people that use the food bank need it more often because 

they’re facing struggles. But it’s up to us to care and provide in a way that helps them to achieve the best 

they can… 

01:56 A man comes to a counter and is given a box by a woman. They chat.  

02:08 Mitch: (on screen) …and makes a difference for the community as a whole. With AMA behind us, 

we’re able to…  

02:14 Mitch: (voice over) …do the things we’re doing today to make life better for people in… 

02:14 Workers carry boxes and stock fridges in the warehouse. 

02:18 Mitch: (on screen) …our communities, which makes our communities stronger here in Alberta and 

across our country. Partners like this make all the difference.  

02:26 [The driver of a Red Deer Food Bank Totally Chill Ice Cream truck waves.]  

02:26 Mitch: (voice over) Whether it’s food, (on screen) time or funds, every contribution makes a 

difference.  

02:33 transition to white screen with red text   

02:33 [text on screen] Directly support food banks in your area through AMA’s Fill Our Fleet campaign. 

Visit ama.ab.ca/fillourfleet to learn how.  



02:39 transition to white screen with the AMA Community Foundation logo and the CAA Alberta /AMA 

logo. 

02:41 fade out, music ends 


