
 A�Unlocking value,  
strengthening the core

Overview
2024 marked Playtech’s 25th anniversary, and 
was a year of transformational change for the 
business. The expected sale of Snaitech to  
Flutter Entertainment will deliver significant 
returns for shareholders, while the revised 
agreement with Caliplay will underpin Playtech’s 
future growth as a predominantly pure-play B2B 
business. The Group also delivered an excellent 
financial performance, with Adjusted EBITDA 
(including Snaitech) slightly ahead of previously 
raised expectations. 

A strong performance across the Group’s high-
growth markets meant that the B2B segment 
delivered revenue growth of 10% (+11% on a 
constant currency basis) to €754 million  
(FY 2023: €684 million). Strong operating 
leverage and tight cost control ensured B2B’s 
Adjusted EBITDA margin expanded 280 bps, 
helping to deliver a 22% increase in B2B Adjusted 
EBITDA to €222 million (FY 2023: €182 million), 
meeting our medium-term Adjusted EBITDA 
target of €200 million – €250 million, ahead  
of schedule.  

Since we entered the US in 2019, we have signed 
and launched partnerships with all of the major 
operators and are making good progress on our 
strategy, with US and Canada revenues growing 
126% in 2024 to €29.8 million. Growth was broad-
based across Casino, Live and PAM+, with the 
launch of multiple dedicated tables in Michigan, 
New Jersey and Pennsylvania with DraftKings 
a particular highlight. Our landmark strategic 
agreement with Hard Rock Digital continued to 
develop, and delivered €3.1 million in dividends 
in 2024, while in June, we also signed a new 
agreement with MGM Resorts to provide Live 
Casino content directly from the floor of two of its 
resorts in Las Vegas to players outside the US.

2024 was a landmark year for Playtech. The 
expected sale of Snaitech to Flutter Entertainment 
will deliver significant returns for shareholders, 
while the revised agreement with Caliplay 
will underpin Playtech’s future growth as a 
predominantly pure-play B2B business.” 

Mor Weizer
CEO
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Revenue in Latin America also grew strongly 
in 2024, driven primarily by a very strong 
performance from Wplay in Colombia. The revised 
strategic agreement with Caliplay, due to complete 
on 31 March 2025, also marks a significant 
milestone that will allow us to build on our progress 
and drive significant further growth in the future. 

At the FY 2022 results, we announced a  
medium-term SaaS revenue target of €60 million 
– €80 million. Just two years later, we are 
delighted to report that after another year of 
excellent revenue growth (+59% in FY 2024), 
we have hit the top end of the target range and 
delivered €80.0 million of revenue in FY 2024  
(FY 2023: €50.3 million), with growth coming from 
a diverse spread of brands and geographies. 

Revenue from Playtech’s B2C business was up 2% 
to €1,052.7 million (FY 2023: €1,037.0 million) and 
Adjusted EBITDA increased 3% to €258.4 million 
(FY 2023: €250.3 million) due to the impact of 
customer-friendly sports results on Snaitech over 
the course of the year, and particularly acute at the 
start of 2024. The Austrian HAPPYBET business 
was closed in H2 2024. The Group commenced 
a sales process for the rest of the business in 
Germany, and failing that, we’ll look at a closure.

As announced in September 2024, Playtech 
agreed the sale of Snaitech to Flutter for a total 
enterprise value of €2,300 million. This reflects 
the fundamental business transformation 
achieved since acquiring Snaitech in 2018 and 
creates significant value for shareholders, with 
€1,700 million to €1,800 million expected to be 
paid out as a special dividend. 

I would like to take this opportunity to personally 
thank our incredible team members around the 
world, who have contributed to our success over 
the past 25 years. Your passion, dedication and 
hard work have been key to our ability to stay 
ahead of the competition, and the true driving 
force of our success.

B2B
Core B2B
Regulated markets
Playtech’s B2B business is one of the leading 
platform, content and services providers in 
regulated and soon-to-be-regulated markets. 
The majority of these are high-growth markets 
such as the US, Latin America and certain 
European countries.

Revenue from regulated markets grew by 10% 
(10% on a constant currency basis) in 2024, 
primarily driven by a very strong performance 

in the US and Colombia. There was also good 
growth from other regulated markets such as 
Canada, Italy, Spain and the UK.

The Americas
The Americas saw rapid growth once again, 
with 2024 revenue up 19% (22% on a constant 
currency basis) compared to 2023. This was 
largely driven by a strong performance in the US 
with multiple operators contributing, and Wplay in 
Colombia.  

US

Our journey in the US began in 2019, and over the 
past five years, we have successfully built a strong 
presence and laid the foundation for significant 
growth. We have signed and launched partnerships 
with nearly all of the major operators and are 
making good progress in the execution and delivery 
phases, aiming to capitalise on the substantial 
opportunities presented by the US market.

In 2024, we secured a number of key  
agreements with operators across multiple  
states. We launched with DraftKings and their 
Golden Nugget brand for Casino and launched 
multiple dedicated Live tables in each of the 
three biggest iGaming states, Michigan, New 
Jersey and Pennsylvania. We have also now 
launched with FanDuel for Casino and Live 
across Michigan, New Jersey and Pennsylvania. 
Rush Street (“BetRivers” brand) launched 
with Live Casino in Michigan, New Jersey and 
Pennsylvania. Bet365 launched with both 
Casino and Live Casino in Pennsylvania, while 
we also launched Casino and Live with Penn 
Entertainment in Michigan, Pennsylvania and 
New Jersey.

Two new operators now use our PAM+ platform 
in the US, in addition to Parx. Delaware North 
launched our sports offering and PAM+ in Ohio 
and Tennessee with their Betly brand in 2024, with 
Betly online sports betting launched in Arkansas 
in January 2025 and West Virginia set to launch 
shortly. As the first licensee in the US using both 
our mobile sports product and having a dedicated 
Playtech managed services team, we are excited 
to see this relationship develop going forward. 
Ocean Casino Resort migrated its online casino 
platform in New Jersey onto Playtech, going live 
with PAM+, Live and Casino. Platform deals are 
especially attractive given the value that accrues 
to Playtech when operators use both our PAM+ 
platform and content. Ocean Casino Resort and 
Delaware North are also the first US operators to 
go live with our BetBuddy product, Playtech’s AI-
enabled safer gambling technology.

2024 marks the second year since we signed 
our landmark strategic agreement with Hard 
Rock Digital (HRD), the exclusive interactive 
gaming and sports betting partner for Hard 
Rock International and Seminole Gaming, where 
we provide Casino and Live content in North 
America. Through this partnership, in 2024, we 

delivered a range of games across slots, table 
games and live dealer through HRD’s proprietary 
Hard Rock Bet platform in New Jersey, which is 
contributing to our revenue growth in the US.

Throughout the year, we continued to launch 
innovative content across the US, as we saw 
our content resonate with US audiences. Eight 
branded games were launched in 2024 with a US-
audience focus, including household titles such as 
Breaking Bad and The Walking Dead. Additionally, 
we received recognition from Eilers & Krejcik in 
their 7th Annual EKG Slot Awards, nominated in 
the Top Performing Online Live Casino Game for 
our highly regarded titles, Adventures Beyond 
Wonderland and Mega Fire Blaze Roulette, as well 
as for Top Performing New Online Slots Game with 
Breaking Bad: Collect ‘Em.

Strong demand in the US is driving investments 
within our Live offering. In 2024, we expanded 
the capacity of our three Live studios located in 
Michigan, New Jersey, and Pennsylvania, while 
our total headcount in the US reached close to 
500 people by year-end. Playtech now holds 
licences in 14 US states, including recent licence 
approvals in Arkansas and Tennessee.

Since the repeal of PASPA in 2018, the regulatory 
landscape for sports betting in the US has 
remained favourable. Over 30 states have 
approved legislation to legalise sports betting, and 
many of these markets have already launched in 
both online and retail channels. In 2024, Missouri 
became the latest state to approve sports betting, 
with several others expected to launch soon. The 
progress of iGaming, which is not governed by 
PASPA, relies on decisions made by individual 
states. Regulation in this segment has been slow, 
with only eight states currently allowing iGaming 
and no additional states in 2024. However, we are 
extending our casino and live casino partnerships 
into West Virginia and other iGaming regulated 
states, to maximise our footprint. 

Canada
In Canada, following the successful introduction 
of online gambling legislation in Ontario, the 
province of Alberta is on the verge of regulation, 
while British Columbia is expected to follow suit 
soon. This ongoing evolution of the regulatory 
landscape in Canada presents significant growth 
opportunities for Playtech given our structured 
agreement with NorthStar as well as several other 
B2B licensees. In 2024, NorthStar continued to 
execute its growth strategy, demonstrating strong 
revenue growth. In January 2025, NorthStar 
also announced that it had secured additional 
financing to accelerate its growth initiatives and 
expand its presence across Canada. In addition 
to NorthStar, Playtech has further exposure 
to the Canadian market through more than 
20 operators, including FanDuel, Entain, and 
BetMGM, and launched Casino and Live with 
Penn Entertainment and Casino with Rush Street, 
both in Ontario.
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Latin America
Latin America is an exciting market for Playtech, 
and remains a key driver of growth for Playtech. 
Revenue grew 12% in 2024 versus 2023, 
driven primarily by a very strong performance 
in Colombia due to Wplay. On an underlying 
basis, Caliplay continues to perform strongly. 
However, the additional B2B services fee (based 
on a percentage of Caliplay’s predefined profit) 
in 2024 was impacted by one-off items in the 
second half of the year including legal fees from 
the dispute, interest charge on money owed to 
Playtech, customer-friendly sporting results, and 
an adverse FX impact.   

The launch of Brazil’s national licensing regime 
on 1 January 2025 represents a fundamental 
step in confirming Latin America’s emergence 
as a largely regulated region for online gambling. 
Brazil is anticipated to be a significant, high-
growth market given its large population and 
love of sports, and Playtech is well-positioned 
to benefit given its exciting strategic agreement 
with Galerabet and exposure via its other B2B 
partners in the country such as Betano and 
Bet365. 

Peru’s regulations came into effect in the second 
half of 2024, with over 100 licences issued. 
Playtech is well-positioned to benefit from the 
opportunity with several licensees launched 
including Rush Street for Live and Casino, and 
Betsson for Casino, Live and Poker.

Europe ex-UK
In Europe ex-UK, B2B revenue saw a slight 
decline of 1% (-1% at constant currency), with 
strong growth in Spain and Italy. This was offset 
by declines in Greece, due to a contract loss, 
Poland, due to an EBITDA-neutral change in 
commercial terms with an operator and the 
Netherlands due to tighter regulation.

We continue to see strong uptake for multiple 
products across some of our key markets:

•	 In Italy, we launched Casino and Live Casino 
with Betway, Betsson and NetBet, and 
GamesDivision for Poker.

•	 In Spain, we launched Casino and Live Casino 
with GoldenPark and Aupabet. We also 
launched Live Casino with Wanabet.

•	 In the Netherlands, we launched with 
LeoVegas for both Casino and Live Casino.

We continue to expand our relationships into new 
markets with existing customers as we launched 
with Betano in Denmark for Casino and Live, and 
with Entain for Poker in Latvia.

This broad set of agreements demonstrates the 
attractiveness of Playtech’s range of products, the 
versatility and scalability of our business model 
and our ability to grow customer relationships 
over time.

Investment in studio infrastructure continues to 
remain a priority for the Live segment, including 
within Europe, where additional tables have been 
added in our facilities in Latvia, Romania and 
the UK, as demand for our content continues to 
increase, while we have also opened additional 
studios in the Czech Republic and Slovakia.

France saw regulatory developments in 2024, 
with the government tabling a proposal to 
Parliament to regulate online casino. At present, 
only poker, sports betting and horse race betting 
are regulated within the online sector, so the 
regulation of online casino would be a positive 
for Playtech, particularly as we have multiple 
customers already taking our poker product.

UK
UK revenue in 2024 was up 8% (+5% growth on a 
constant currency basis) compared to 2023, with 
good growth across multiple operators, partly 
offset by a decline in revenue due to the impact of 
a customer insourcing their self-service betting 
terminals.

The UK remains an important market for Playtech 
and its customers, as well as being one of the 
largest and most mature regulated markets in the 
world, and we continue to launch new products 
with operators. For example, we launched Live 
with both Rank and Jumpman, Casino and Live 
with Kwiff, and Casino with Dazzletag all in 2024.  

Unregulated
The Group’s strategy to focus on both regulated 
and regulating markets includes unregulated 
markets which are likely to regulate in the future. 
Revenue from these unregulated markets was 
up 12% (+15% on a constant currency basis) 
versus 2023, with growth in Brazil and Canada, 
offsetting declines in Asia, although the latter 
saw stabilisation in the second half of the year, 
following the termination of our two existing 
distributor arrangements and subsequent 
agreement with a new distributor in the region. 

The Company is excited about the potential of 
the South African market, which has begun to 
regulate. It is a nascent but fast-growing market, 
which permits sports betting and live casino. 
Playtech has increased its exposure there, 
launching with both Betway and another Betway 
brand, Jackpotcity, for both Casino and Live 
Casino in 2024.    

B2B – driving growth through innovation
SaaS 
As part of efforts to diversify its revenue streams, 
Playtech launched the SaaS business model in 
2019, which targets the long tail of providers that 
lack access to PAM+. The SaaS model provides 
a low friction method of exposing operators to 
Playtech’s content, allowing us to cross-sell and 
upsell additional Playtech products over time. 
Meanwhile, a broad range of customers from 
multiple countries across different product sets 

helps us to diversify our revenue base, ensuring 
resiliency of our B2B revenues to changes in the 
operating environment. 

At the FY 2022 results, we announced a  
medium-term SaaS revenue target of €60 million 
– €80 million. Just two years later, we are 
delighted to report that after another year of 
excellent revenue growth (+59% in FY 2024), 
we have hit the top end of the target range and 
delivered €80.0 million of revenue in FY 2024  
(FY 2023: €50.3 million), with growth coming from 
a broad range of brands and countries. 

Product developments 
The online gaming landscape is changing rapidly, 
and Playtech stands at the forefront of this 
exciting industry. With our technology, diverse 
content offerings, and industry-leading position, 
we are well-placed to cater to the increasing 
demand for unique, captivating, and immersive 
entertainment experiences for consumers. 

In June 2024, we announced a partnership with 
MGM Resorts International to pioneer streaming 
of Live casino content from the iconic Las Vegas 
properties, Bellagio and MGM Grand. This 
innovative content is currently available to players 
outside of the US. As the partnership evolves, the 
plan is to broaden the portfolio, to include access 
to several proprietary Playtech games as well as 
exclusive branded TV game shows, celebrity-
hosted trivia shows, and immersive entertainment 
experiences.

Throughout the year, the Casino vertical launched 
a number of highly popular slot games. Our 
award-winning Cash Collect™ suite expanded 
to include two innovative animal-themed games: 
“Lucky Bass: Mega Cash Collect” and “Wolves! 
Cash Collect & Link”, while our ever-popular Fire 
Blaze™ suite added new fan-favourite game 
“Dwarves and Goblins Mega Fire Blaze”. 

The successful collaboration between Quickspin 
Studio and Playtech’s Live vertical continued in 
2024 with the launch of Sticky Bandits Roulette 
Live and Busted or Bailed Live crash game, 
both of which received positive feedback from 
customers and operators. In addition, Playtech 
Live designed and launched several bespoke 
game shows tailored for our largest customers, 
including Paddy’s Mansion Heist for Paddy Power, 
The Chase for Entain, and Pig Champions for 
Betano. Furthermore, we continued to invest in 
the latest streaming technology and implemented 
high-efficiency streaming protocol (HESP) across 
our Live Studios to ensure ultra-low latency 
globally on all devices. 

B2C
Snaitech has been classified as 
discontinued operations
Playtech’s B2C business spans Snaitech (pending 
disposal to Flutter Entertainment), HAPPYBET, 
Sun Bingo and Other B2C operations. Overall,  
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B2C revenues grew 2% to €1,052.7 million  
(FY 2023: €1,037.0 million). Adjusted EBITDA grew 
3%, rising to €258.4 million (FY 2023: €250.3 million).

Snaitech (discontinued operations)
Revenue from Snaitech in Italy increased slightly 
by 1% in FY 2024 compared to FY 2023, while 
Adjusted EBITDA grew by 4% year over year. 
The overall performance reflected the negative 
impact of customer-friendly sporting results over 
the course of the year and particularly acute at 
the start of 2024. 

The retail segment experienced flat revenue, 
while Adjusted EBITDA rose by 5% compared to 
FY 2023. In contrast, the online business saw a 
revenue increase of 3% and a 3% rise in Adjusted 
EBITDA during the same period.

Retail betting sales were up 6% versus FY 2023, 
as healthy underlying volumes in the year were 
partly offset by the negative effects of customer-
friendly results. Gaming Machines revenue was 
down 2% versus FY 2023, with growth in VLT 
revenue more than offset by a decline in AWP 
revenue. At the Adjusted EBITDA level, retail 
margins increased by 90bps versus FY 2023, due 
to the impact of operational efficiency activities.  

The online segment saw 3% revenue growth, with 
strong casino performance offset by unfavourable 
sports betting results early in the year. The under-
penetration of the online segment continues to be 
a powerful structural tailwind for the business, with 
Snaitech well-placed to benefit given the strength 
of the Snai brand, the continuous improvements 
to apps and technology and a broadening of 
its content offering. Adjusted EBITDA margins 
remained high at 50.5% in FY 2024 versus 50.5% in 
FY 2023, despite the negative impact of customer-
friendly sporting results. 

HAPPYBET
HAPPYBET revenues were up 4% in FY 2024 
compared to FY 2023, driven by the retail segment 
in Germany due to favourable sporting results, 
partly offset by the impact from the closure of the 
Austrian business in H2 2024, as this business 
lacked the scale to be a viable entity. Adjusted 
EBITDA losses remained flat at €11.8 million in FY 
2024 (FY 2023 losses of: €11.8 million). 

Given Playtech’s shift back towards a pure-play 
B2B business, the impending loss of the Snaitech 
management team who oversaw HAPPYBET’s 
operations, a focus on cash generation, and 
the continued difficult regulatory environment 
in Germany, the Group commenced a sales 
process for the rest of the business in Germany, 
and failing that, we’ll look at a closure. 

Sun Bingo and Other B2C 

Sun Bingo and Other B2C saw 7% revenue 
growth in FY 2024 to reach €78.9 million (2023: 
€73.4 million) while Adjusted EBITDA declined to 
€4.5 million, from €6.0 million in FY 2023 due to 
increased marketing spend in H1 2024 and tighter 
regulation with affordability checks coming into 
effect in H2 2024. 

Responsible Business and 
Sustainability 
Our sustainability commitments continue to be 
instrumental, as we pursue our vision to be the 
trusted technology partner of choice, grow our 
business, attract the best talent and deliver  
long-term value for all of our stakeholders.  
This year, we achieved some important 
milestones in our journey, across multiple facets  
of our sustainability strategy. 

I am particularly proud that our progress has been 
recognised by several independent external 
organisations this year, including being: 

•	 Selected as one of seven companies from the 
Casinos & Gaming industry for the S&P Global 
Sustainability Yearbook 2025.

•	 Listed as one of the World’s Best Companies 
in Sustainable Growth for 2025 by TIME; 
positioning Playtech at 245 out of 500 
companies. 

•	 Recognised in the FTSE Female Leaders 
Review and in our sector with the Women 
in Gaming Award, demonstrating our 
commitment and progress on gender diversity 
in Executive and senior leadership ranks.    

As we look to accelerate our growth in the 
Americas and other soon-to-be-regulated 
markets, safer and sustainable gambling 
continues to be both a concern and an 
opportunity for our sector. With that backdrop, 
I am pleased with our progress to enhance the 
quality and extend the reach of our safer gambling 
technology offering. Highlights include:

•	 By the end of 2024, we have deployed 
BetBuddy with 23 brands in 14 jurisdictions, 
including in several states in the US and Brazil. 

•	 BetBuddy was recognised as the 
Responsible Gambling Service / Solution 
of the Year at the 2024 VIXIO Gambling 
Compliance Awards.

•	 Expanded our partnerships in the Americas 
with a new collaboration with UNLV and 
extended partnerships with ICRG and 
Kindbridge.

The Company also committed to reach net-zero 
by 2040, with the targets validated by the Science 
Based Targets initiative in February 2024.

Our commitment to taking care of each other in 
incredibly tough times is another area element 
of our culture that I am incredibly proud of.  
And, this year, we continued to support our 
colleagues through our Benevolent fund, which 
aims to support colleagues who are living 
through difficult, personal situations. This year, 
we extended support for 36 individuals and 
immediate families. 

  ��Mor Weizer 
CEO 
 

27 March 2025
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