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B4H (Brands for Humans) – Global CMO Growth Council Statement 

 

Marketing’s Mandate – B4H (Brands for Humans): 

Reframing the role of marketing from B2B or B2C, to BH4 -- ‘Brands for Humans' -- was one of the 

industry growth mandates ratified by nearly 300 chief marketing officers during the Global CMO Growth 

Council in October 2020. By adopting a B4H platform, marketers will deliver the promise of “stakeholder 

capitalism” as a force for good and a force for growth. 

Activating the B4H Growth Platform: 

Our objective is to establish a universal understanding of marketing’s mission throughout the 

business and academic communities. Defining marketing as B2C or B2B or “business TO” anything falls 

short of delivering the potential value creation that is required of modern corporations. It is now time to 

reframe marketing’s mission in a way that aligns with its elevated responsibility – as B4H 

(Brands FOR Humans). 

Vital to this is a common recognition among the business community that the today’s Marketing 

function has a responsibility to help the entire corporation relentlessly act in a human centric way – 

creating real value to identify and address human needs in innovative ways with the people it serves. To 

succeed, marketers must refocus on the foundational tenets of brand building – creative ideas informed 

by rich human insights that direct the brand offering and experience throughout all touchpoints. 

Reframing Marketing’s Role for Modern Business: Marketers bring the relevant and inspiring purpose 

for their brands to life by: 

• Committing and acting upon authentic and insightful human connections. Leverage data and 

emerging technology to fuel relevance and authenticity at scale. And let’s not be blinded by this 

big data and technology though, this is just a mean to an end. This is not just Data Science, it is 

Data Alchemy to uncover the magic of deep human insights and make them actionable. 

• Creating products, services and experiences that far exceed expectations for the value they 

bring. It means helping your company move beyond “ads” to deliver their brand’s promise 

through all its actions. And our digital world opens new opportunities to leverage the power of 

media and tech to evolve from generalized transactions to elevated customer experiences and 

services.  

• Fueling a culture of innovation, creativity, empathy, and inclusion in the organization and with 

its partners.  Demand creative excellence and vanguardian ideas, enable agility for innovation, and 

keep “people first” with their wants and needs at the heart of everything. Ultimately Marketing is 

Brand for Humans by Humans  

This is the B4H (Brands 4 Humans) revolution.  
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