




April 28, 2021

The Global CMO 
Growth Council

Summit

ÅActivate the B4H 
Growth Platform 

RECAP

Brands ForHumans



Priority 
Data, Technology, and 
Measurement

Infuse data excellence throughout 
the industry to drive growth-
focused brand and business 
decision-making built on a 
foundation of outstanding 
measurement practices and 
marketing technology.

Priority 
Talent and Marketing 
Organization

Develop, train, and elevate the 
modern talent pool τ from 
academia to CMOs τ to enhance 
skills and capabilities.

Priority 
Society and Sustainability

Leverage equality, inclusion, 
brand safety, and fraud reduction 
to turn our industry into a force 
for good that drives growth. 

Our  Growth  Agenda

The ANA and Cannes Lions 
established the Global CMO 
Growth Council in 2018 to 
guide the development of 
operational business systems 
organized around the 12-point 
Industry Growth Agenda 
introduced by the ANA in 2016. 

Through the Growth Council, 
CMOs from top brands around 
the world have identified four 
global growth priorities to drive 
sustainable business growth, 
and societal good, through 
marketing.

Priority 
Brand, Creativity, and Media

9ƴŜǊƎƛȊŜ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ǇǊŜƳƛŜǊ 
marketing assets to stimulate 
brand and media innovation to 
drive  growth.
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NOTABLE PROGRESS:  January ςMarch 2021

MORE
CMOS STEPPING UP TO LEAD

MORE
TANGIBLE OUTCOMES

MORE 
CMOS TAKING ACTION

MORE
INDUSTRY IMPACT

Å385 CMOs representing an
estimated 1000 brands 
participated in Council efforts in 
Q1 2021

Å30% joined for the first time
(including Oracle, Boehringer 
Ingelheim, Peloton, Heineken, 
[ΩhǊŜŀƭ, 1-800-Flowers, Sallie Mae, 
US Cellular, and Merrell)

Å10% increase in industry 
stakeholders, including: Twitter, 
NBCUniversal, Dentsu, and 
Facebook

ÅLƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ ǎǳǇǇƭƛŜǊ diversity 
benchmark 

ÅLƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ ƎǳƛŘŜ ŦƻǊ Martech
procurement and implementation

ÅLaunched first CMO-led 
frameworkfor brand-growth KPIs

Å!b!Ωǎ ŦƛǊǎǘ /ŜǊǘƛŦƛŎŀǘƛƻƴ program 
to develop  marketer skillsets

ÅTwo new Growth Council working 
groups of CMOs to better address 
industry sectors:

- B2B
- Small-to-Mid-Sized Companies

Å60 CMOs representing 250+ 
brandshave joined and/or applied 
measures to improve cultural 
relevance and eliminate bias from 
ads through AIMM and SeeHer. 

Å32 interns have been placed at 23 
companiesǘƘǊƻǳƎƘ !9CΩǎ a!59 
Internship program.

Å107 CMOs and industry leaders  
visited university classrooms or

Å24 CMOs nominated delegates to 
serve on practitioner work groups 

- Programmatic Task Force
- Media Leadership Growth Council

ÅIncreasing clout of the Growth 
Council has opened opportunities 
to work with industry stakeholders 
to drive change: 

- First-ever meetings with Apple and 
industry leaders to address IDFA 
implications 

- Common plan with primary social 
platforms on brand safety 
(Facebook, YouTube, Twitter)

ÅWorking with premier industry 
broadcasters to transform industry 
practices

ÅLƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ wCt ǘƻinvestigate 
programmatic media transparency

B4H Summit Cannes LIONS Summit Global Training Day ANA Growth Council Summit

Oct 4Jun 23 Sep 14Apr 28Key 2021 
Dates
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The craft of marketing and its connection to innovative 
experiences and media represents the centerpiece for 
growth. Global Growth Council CMOs are working to 
ensure that their brands stay true to their purpose and shift 
from B2B or B2C to B4H ςά.ǊŀƴŘǎ ŦƻǊ IǳƳŀƴǎέΦ 

By improving their effectiveness in leveraging the 
innovative media landscape, CMOS are now building the 
foundation for long term business growth and brand value.

GROWTH PRIORITY
Brand, Creativity, and Media 
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Growth Council Leadership Priority: Brand, Creativity, Media

MANDATE PROGRESS THROUGH MARCH 31, 2021 CMO RESOURCES

Revolutionize 
marketing as B4H 
(Brands for Humans)

ÅThe Growth Council finalized its position on B4H and will share with the industry at our Brands for 
Humans (B4H) Summit on April 28th. This is accompanied by a framework and set of principles for 
all CMOs to apply B4H in their businesses

ÅThe statement will be socialized across top academics, business leaders and industry stakeholders

Register for the inaugural B4H CMO 
Summit on April 28, 2021: Link

Elevate the 
marketing craft

ÅWe launched a series of peer exchanges where CMOs convene to build gold standards in 
creativity, innovation and insights. Sessions are in partnership with world-class SMEs from Cannes 
LIONS, Forbes, The Harris Poll/MDC Partners, Morning Consult, Deloitte, and others. 

ÅThrough March 31st, over 280 CMOs have participated.

ÅJoin the Growth Council CMO 
Exchange:  Link

ÅCannes LIONS ςThe Work: Link

ÅGrowth Council events: Link

Establish a common 
framework for the 
financial value of a 
brand

Å{ǇǊƛƴƎ нлнмΥ ²Ŝ ǿƛƭƭ ǇǳōƭƛǎƘ ƻǳǊ ŦƛǊǎǘ ŎƻƳƳƻƴ ŦǊŀƳŜǿƻǊƪ ƻŦ ά.ǊŀƴŘ DǊƻǿǘƘ YtLǎέ ŦƻǊ /ahǎ ŀƴŘ 
business executives on April 28th

ÅDecember 2021: We have partnered with MASB (Marketing Accountability Standards Board) to 
develop a universal methodology to determine financial value of a brand

Register for the inaugural B4H CMO 
Summit on April 28, 2021: Link

Transform the media 
ecosystem

²Ŝ ƘŀǾŜ ŎǊŜŀǘŜŘ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ άMedia Leadership Growth Councilέ ǘƻ ǇǳǊǎǳŜ ŀ ǎǇŜŎƛŦƛŎ ŀƎŜƴŘŀ 
of marketer-led initiatives within the media industry. CMOs from the Growth Council are asked to 
ƴƻƳƛƴŀǘŜ ǘƘŜƛǊ άŎƘƛŜŦ ƳŜŘƛŀ ƻŦŦƛŎŜǊǎέ ǘƻ Ƨƻƛƴ ƛƴ ŀŘǾŀƴŎŜ ƻŦ ǘƘŜ WǳƴŜ мрth launch.

Nominate your Head of Media to 
ǇŀǊǘƛŎƛǇŀǘŜ ŀǎ ȅƻǳǊ ŎƻƳǇŀƴȅΩǎ 
delegate: Link

Reframing the role of marketing and how it contributes 
ǘƻ ŀƴ ƻǊƎŀƴƛȊŀǘƛƻƴΩǎ ōǳǎƛƴŜǎǎ ƎǊƻǿǘƘ ƛǎ ŦƻǳƴŘŀǘƛƻƴŀƭ ǘƻ 
ǘƘŜ DǊƻǿǘƘ /ƻǳƴŎƛƭΩǎ ƭŜŀŘŜǊǎƘƛǇ ŀƎŜƴŘŀΦ 

We are encouraged by the progress across the four growth mandates, summarized 
below. And we are most excited to report that ςafter dozens of working sessions 
and input from over 200 CMOs ςwe will launch the first Brands for Humans (B4H) 
Summit on April 28th. 
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https://ana.foleon.com/2020cmosummit/global-growth/resources/#Request-Form
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https://zoom.us/meeting/register/tJctcO2gpz4vHtTllUht5AVj70xu323Hs5vw
https://ana.foleon.com/global-growth-review/ggc-progress-report-jan-21/feb-2021-report-on-progress/overlay/media-growth-council/


DEAN ARAGON
CEO, Shell Brands 

International, Global 
VP

NORM DE GREVE
CMO

JOSH FELDMAN
CMO

RICK GOMEZ
EVP, CMO

MARIE GULIN-MERLE
Global VP of Ads 

Marketing

GEORGE HAMMER
Chief Content Officer

SY LAU
SEVP, Chairman, 

Group Marketing, 
Global Branding

ALISON LEWIS
Chief Growth Officer

GREG LYONS
Chief Marketing 

Officer at PepsiCo 
Beverages North 

America

TIM MAPES
Chief Marketing & 
Communications 
Officer at Delta 

RAHUL MALHOTRA
Head of Brand 
Strategy and 
Stewardship

IVAN POLLARD
SVP, Global CMO

PEGGY ROE
Global Officer, 

Customer Experience, 
Loyalty and New 

Ventures

JANN SCHWARZ
Senior Director, 

Global Head of The 
B2B Institute

CO-CHAIRS

BRAND, CREATIVITY, AND MEDIA  |  LEADERSHIP TEAM

MATHILDE DELHOUME

Global Brand Officer

MARCEL MARCONDES

U.S. CMO

TEAM LEADERS

ANA PROGRAM LEADER

MEG WUBBENHORST

VP, Global CMO 

Growth Council
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άbƻǘ ƻƴƭȅ ŀƳ L ōŜƴŜŦƛǘǘƛƴƎ 
from my involvement, but 
Ƴȅ ǘŜŀƳǎ ŀǊŜ ŀǎ ǿŜƭƭΦέ

Comments from CMOs
about the Global CMO 
Growth Council.

άDǊŜŀǘ ŀƴŘ ǊƛŎƘ ŘƛǎŎǳǎǎƛƻƴΦ  
Looking forward to rolling 

up our sleeves and showing 
ǘƘŜ ǇƻǿŜǊ ƻŦ .н.Ηέ

άLǘ ǿŀǎ ǎƻ ǊŜŀƭΣ ŜƴƎŀƎƛƴƎΣ 
ŀŎǘƛƻƴŀōƭŜΧΦΦƭƻǾŜŘ ƛǘΦέ



TJ ABRAMS
Exos

MELISSA ALLEN
Tervis Tumbler

PEGGY ANG
LG Electronics

GARY AUGUSTINE
Van DrunenFarms

VINCENT BAHK
Fidelity Information Systems

DOUWEBERGSMA
Piedmont Healthcare

COURTNEY BALLANTINI
Tyson Foods

AMY BARZDUKAS
Omnitracs

NOAH  BRODSKY
Wyndham Destinations

MICHAEL BROOKS
Ferguson Enterprises

DAVID BRUCE
Major League Soccer

THOMAS BURKHARDT
MarchionEyewear

CHRIS CARRIER
Reliance Worldwide Corporation

STEPHEN CASSELL
CIGNA
DIANE CENTINO
Turning Stone Resort Casino

YUMIKO CLEVENGER-LEE
Nestlé Waters

DUSTIN COHN
Goldman Sachs

JOHN COSLEY
Microsoft

JOHN CROWDER
JBS USA

a!wY 5Ω!w/¸
Facebook

CATHERINE DAVIS
Feeding America

CHAD DONVITO
YƛƴƎΩǎ Iŀǿŀƛƛŀƴ .ŀƪŜǊȅ

FRED EHLE
Jockey International

DARYL EVANS
Great Southern Wood Preserving

JOSH FELDMAN
NBCUniversal

RACHEL FERDINANDO
Frito-Lay

MARISSA FREEMAN
Hewlett Packard Enterprise

KERRIE ANNFREY
Intralox
LAURINE GARRITY
Fisher Investments

RYAN GILLESPIE
Sartori Cheese

BRENT KORTE
Ameritas

LAURIE GUSTAFSON
Marriott Vacations Worldwide

SUZANNE GYLFE
Deloitte

LAURIE HIGGINS
Villanova University

JACKIE HOOPER
BancorpSouth

STEPHANIE HOPPE
Wild Alaskan Company

BRAND, CREATIVITY, AND MEDIA  |  TEAM MEMBERS

CHRISTY HOSKINS
Whirlpool

JOANNA IRWIN
Randstad USA

JARROD JORDAN
IovateHealth Sciences

ELLEN JUNGER
Helzberg Diamonds

EMILY KETCHEN
Lenovo

JEFF KEY
Atlas Roofing

CHRISTI KORZEKWA
Tractor Supply
BRIAN LANGE
VF Corporation

KRISTY LORUSSO
Kaiser Permanente

MIRANDA MADAR
ResurgensOrthopaedics

LESLY MARBAN
Intuitive Surgical

IVÁN MARKMAN
Verizon Media

JASON MORROS
Edison Properties

MARCEL NAHM
!ǳƴǘƛŜ !ƴƴŜΩǎ

JASON NASH
Vista Outdoor

ALAN NUMSUWANA
FTI Consulting

CHRIS OSNER-HACKETT
Sanofi

PAM PILIGIAN
Navy Federal Credit Union

LEADERSHIP IN ACTION

JULIE PIRSCH
Villanova Unniversity

MICHELLE PUOPOLO
Rockland Trust

GREG REVELLE
YƻƘƭΩǎ

VERCHELEROBERTS
U.S. Cellular

AMY ROSIER
Poudre Valley REA

LAUREN SALLATA
Panasonic

AL SALTIEL
AutoZone

MAUREEN SCHUMACHER
Global Payments

ANDREA SENGARA
Campari America

JANICE TENNANT
Merrell

SYLVIA TOENSE
T. Rowe Price

JEREMY TUCKER
Planet Fitness

VINOOVIJAY
Trust Bank

SUSAN VOBEJDA
The Trade Desk

JULIE WASHINGTON
Trinity Health

JEN WHELAN
3 Day Blinds

KAREN WISH
Mount Sinai Health Systems

ANDREA ZARETSKY
E*Trade

DARK ZARRKIN
PearleVisionLuxottica

In February, the Global Growth Council 
brought over 50  CMOs together for an 

advance review of a custom research 
fielded by Morning Consult on the 

power of predictive analytics.
Click to download a copy of the 

report.

TO JOIN THE 
BRAND, CREATIVITY, AND 
MEDIA WORKING TEAM:

Please email 
Meg Wubbenhorst 
mwubbenhorst@ana.net
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https://assets.foleon.com/eu-west-2/uploads-7e3kk3/30230/global_cmo_growth_council_forum_2_22_21.2a9a7dc8e909.pdf
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GROWTH PRIORITY
Data, Technology, and 
Measurement
¢ƘŜ ŎƻǊƴŜǊǎǘƻƴŜ ƻŦ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ǇǊƻƎǊŜǎǎ ƛǎ ƛǘǎ 
ability to harness data and technology for more 
effective decision making. Data and technology 
must become a foundational discipline that 
prevails across the entirety of an ever-complex 
media and measurement ecosystem.
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Growth Council Leadership Priority: Data, Technology, and Measurement

MANDATE PROGRESS THROUGH MARCH 31, 2021 CMO RESOURCES

Optimize investments in 
programmatic media by 
overhauling the supply chain 
and digital ecosystem. 

Å²Ŝ ŀǎǎŜƳōƭŜŘ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ ƭŜŀŘŜǊǎƘƛǇ Ŏƻŀƭƛǘƛƻƴ ƻŦ άIŜŀŘǎ ƻŦ tǊƻƎǊŀƳƳŀǘƛŎ aŜŘƛŀΣέ ŜŀŎƘ 
nominated by Growth Council CMOs. We will publish their first CMO compendium May 2021. 

ÅThis unprecedented group of influential leaders represent top businesses around the world like 
IBM, Mastercard, Aetna, General Motors, SAP, PepciCo, Ebay, Kimberly-Clarke, Visa, and others.

ÅEst: 10 points in efficiency gains = $10B total combined savings for GGC

Nominate your Head of 
Programmatic Media to 
join the Programmatic 
Media Transparency Task 
Force: Link

Transform digital media 
ecosystem to be addressable 
and privacy safe as industry 
moves to a cookie-less and 
Apple IDFA-less ecosystem.

ÅOver 130 CMOs participated in a series of virtual workshops to contribute insights for two 
compendiums that will help CMOs implement viable alternatives in the new age of data privacy in 
media. These compendiums have since been distributed to over 1,200 CMOs around the world. 

ÅANA continues lead role in PRAM (Partnership for Responsible Addressable Media), with regular 
Growth Council updates

ÅAddressable Media 
Compendiums for CMOs

ÅPRAM: Link

Create a robust cross-platform 
media measurement system 
for advertising-essential 
metrics

ÅANA is assembling an industry level collaborative. 

ÅReviewed progress with ANA Board Executive Committee in March

ÅShare with ANA Board in April

ÅSocialize with CMOs in Growth Council

ÅLaunch a pilot in late 2021

Register for April 28th 
Growth Council B4H 
Summit: Link

Lead the business and cultural 
transformation that is 
empowered by data and tech

Å²Ŝ ǇǳōƭƛǎƘŜŘ ǘƘŜ ƛƴŘǳǎǘǊȅΩǎ ŦƛǊǎǘ aŀǊ¢ŜŎƘ tǊƻŎǳǊŜƳŜƴǘ ŀƴŘ LƳǇƭŜƳŜƴǘŀǘƛƻƴ ŦƻǊ /ahǎΦ Lǘ Ƙŀǎ 
been downloaded 1,625 times so far. 

ÅDeveloping CMO workshops for best practice in organizational structure, capabilities and culture 
for operational agility. 

Download the MarTech 
Procurement resources: 
Link

!ǘ ǘƘŜ ŘƛǊŜŎǘƛƻƴ ƻŦ ǘƘŜ DǊƻǿǘƘ /ƻǳƴŎƛƭΩǎ ƭŜŀŘŜǊǎƘƛǇΣ 
ǘƘŜ !b! Ƙŀǎ ŀǎǎŜƳōƭŜŘ ǘƘŜ ǿƻǊƭŘΩǎ ŦƻǊŜƳƻǎǘ ŜȄǇŜǊǘǎ 
in data, technology and measurement. 

From this point on, the Global CMO Growth Council has direct access to the most 
current, up-to-the-minute information and business implications related to the 
ŎƻƴǘƛƴǳŜŘ ǘǊŀƴǎŦƻǊƳŀǘƛƻƴ ƻŦ ǘƘŜ ǿƻǊƭŘΩǎ Řŀǘŀ ŀƴŘ ǘŜŎƘƴƻƭƻƎȅ ŜŎƻǎȅǎǘŜƳǎΦ 
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https://ana.foleon.com/global-growth-review/ggc-progress-report-jan-21/now-and-next/overlay/programmatic-media-task-force/
https://www.responsibleaddressablemedia.com/
https://zoom.us/meeting/register/tJctcO2gpz4vHtTllUht5AVj70xu323Hs5vw
https://www.ana.net/content/show/id/martech-procurement


ZENA ARNOLD
Chief Digital & Marketing 

Officer

ALYSIA BORSA
EVP, Chief Marketing &

Data Officer

DANIEL CHERRY III
General Manager

SUZY DEERING
Global CMO

DAVE EDELMAN
Industry Leader

GAIL HORWOOD
CMO

DENISE KARKOS
CMO

ARIEL KELMAN
EVP, Chief Marketing 

Officer

TAMARA ROGERS
Global CMO, Consumer 

Healthcare

ALICIA TILLMAN
Industry Leader

DEBORAH WAHL
Global CMO

CO-CHAIRS

DATA, TECHNOLOGY, AND ANALYTICS  |  LEADERSHIP TEAM

MICHELLE PELUSO

Chief Customer Officer

RAJA RAJAMANNAR

Chief Marketing and Communications

Officer and President, Healthcare

TEAM LEADERS

ANA PROGRAM LEADER

SMITI KUMAR

VP, Global CMO 

Growth Council
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άIt becomes more and more 
necessary the more senior 
you become, within your 

own company, you 
increasingly become the 
άƻƴƭȅ ƻƴŜ ƛƴ ǘƘŜ ǊƻƻƳέΦSo, 

to find a peer group, 
support, ideas exchange, 
ǎƻƳŜǘƛƳŜǎ ƛǘΩǎ ƴŜŎŜǎǎŀǊȅ ǘƻ 

have options for kinship 
and belonging outside your 

own company.Great 
companies will support 

their talent in finding that, 
and great orgs like ANA can 
ƘŜƭǇ ŎǊŜŀǘŜκƻŦŦŜǊ ǘƘŀǘΦέ

Comments from CMOs
about the Global CMO 
Growth Council.


