
Deep dive: Additional  
highlights from the year

In January 2021, Hg completed an investment in Calgary-based Benevity Inc 
(‘Benevity’), a global leader in corporate purpose cloud software, founded in 
2008 by Bryan de Lottinville. Benevity’s all-in-one, global platform enables 
purpose-driven brands to engage stakeholders in supporting the causes and 
issues which they care about, through a database of nearly 2 million vetted 
non-profit organisations worldwide. 

The firm’s integrated suite of products supports companies in engaging their 
employees, customers and non-profit partners through volunteering, giving 
and matching, positive actions and granting. Today, more than 650 of the 
world’s most purpose-driven brands use Benevity’s solutions to engage 
employees, customers and communities more deeply, create greater social 
impact and make meaningful progress on Sustainable Development and ESG 
goals, at scale. 

Hg invests in purpose led company Benevity 
and join forces with two of the world’s largest 
impact funds to support their business 

The link between stakeholder engagement and charity programmes 
When employees are engaged, they are more likely to invest in the work they  
do which leads to a higher quality of work produced. By investing in employee 
engagement, companies can increase productivity, work quality, and retain top 
talent. Likewise, customers are more likely to be loyal to a brand that is making 
a difference in the world and helping them do the same. Benevity’s platform 
helps companies engage both employees and customers in co-creating and 
directing collective social impact.

Benevity’s platform is used by a network of over 18 million people across more 
than 650 companies to contribute to causes close to their hearts and have their 
actions amplified through matching funds and charitable rewards. In a record-
breaking year, amidst Covid-19 and unprecedented economic and social 
upheaval, Benevity facilitated more than $2 billion in support of more than 
300,000 non-profits worldwide that are tackling issues ranging from food 
insecurity to sustainability to diversity and inclusion and racial equity. 

In a time of social isolation and increased remote working, Benevity’s solution 
helped companies create a sense of connection, meaning and efficacy by 
encouraging people to take action in big and small ways, including positive 
actions that drive behavioural change such as mask-wearing, hand-washing 
and engagement in mental health and DEI education. 

Many companies also use the solution to integrate giving into all kinds of 
applications—including e-commerce, online banking, rewards programs, 
dedicated giving sites and more—to empower customers to donate to their 
non-profit of choice (or one of their choosing) while they interact with  
the brand.



Deep dive: Additional  
highlights continued

Joining forces with two of the world’s largest impact funds 
As part of the investment in Benevity, we were delighted to welcome two 
world-leading impact funds, Generation and TPG Rise, to invest alongside 
us. The ESG and Impact teams across the three investment firms are now 
working collaboratively to support Benevity to deliver even more impact 
and scale their business across the world.

 As a company whose software and mission are about helping 
other companies execute on purpose and improve their employee- 
and customer-facing social impact initiatives, Benevity finds Hg’s 
commitment to ESG issues—both within the fabric of their own 
organization and that of their portfolio companies—remarkably 
inspiring and compelling. We’re thrilled to have found a like-minded 
partner in Hg that is deeply committed to social 
impact initiatives and palpably shares our 
fundamental commitment to supporting a new 
economy—and in fact an evolved society—that 
is underpinned by the pursuit of hybrid goals  
of profit and purpose.

Bryan de Lottinville
Benevity Founder and Executive Chairperson

 We’re delighted to have Generation Investment Management and 
The Rise Fund bring their unparalleled expertise in impact and 
sustainable investing to Benevity. In addition  
to our strength in software and technology,  
we are incredibly optimistic about enabling 
more businesses to make a positive difference 
in the world at a scale that has never been 
achieved before.

Nic Humphries
Senior Partner and Head of the Hg Saturn team
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Visma is one of Europe’s leading software 
companies, providing business optimisation  
and management tools to the private and public 
sectors in Europe and Latin America. It covers  
a wide range of business areas, including 
accounting, financial management, procurement, 
HR and payroll, e-government and school  
and welfare. 

Visma welcomes their first 
Sustainability Manager
In 2020, Visma welcomed Robin Åkerberg as their 
first Sustainability Manager - a clear sign of Visma’s 
continued commitment to sustainability and to 
reduce the company’s impact on the environment.

Sustainability is about healthy people, healthy 
communities, a healthy economy and a healthy 
environment. In Visma’s role as an international 
software company, it is increasing its efforts to 
have a positive impact on the world and to drive 
change towards more sustainable business 
practices. This means minimising waste and the 
use of natural resources and energy, both for the 
company itself and for their customers through 
their mission-critical software. It also means that 
people are respected, that their differences are 
embraced, and that business is conducted 
ethically and with integrity. 

The aim of Visma’s sustainability work is to 
promote an organisational culture where 
sustainability is placed at the heart of all  

decision-making and the company’s employees  
are fully engaged. 

Visma ranks top on Diversity 
Visma recently achieved an outstanding score  
in Financial Times ‘Most inclusive companies’ 
survey, ranking 23rd out of 15,000 large 
companies public and private in Europe. This 
achievement is testament to the culture and 
values that the Visma management team have 
instilled across the business, with Hg’s support. 

FT’s survey of more than 100,000 employees from 
15,000 companies, assesses employees’ 
perception of companies’ inclusiveness or efforts 
to promote various aspects of diversity. These 
include gender balance, openness to all forms of 
sexual orientation, race and ethnicity, disability 
and age.

 Sustainable business conduct is 
increasingly important and is more and more 
becoming a necessity to stay relevant in the 
market. Consumers, investors, and legislators 
alike are all stepping up their efforts to tackle 
global challenges such as 
climate change and loss 
of biodiversity, while 
finding ways to reduce 
inequalities and improve 
health and welfare.

Robin Åkerberg
Visma Sustainability Manager

 Without different perspectives, there would 
be no “thinking outside the box”, no innovation 
and no pushing the limits. That’s one of the 
reasons why we focus on building diversity 
and giving everyone in the company a chance 
to speak their mind and 
share their perspectives. 
It’s quite simple: inclusive 
thinking sparks better  
business results.

Merete Hverven
Visma CEO
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In late 2020 and early 2021, Hg agreed on ESG linked lending terms for two of our portfolio companies. We see this as an additional way to 
encourage our portfolio companies to improve their ESG performance and it is something we will continue to promote moving forward. 

Septeo ESGD linked lending terms
As a clear demonstration of Hg’s commitment to diversity and inclusion,  
Hg completed a pioneering financing package to support the acquisition 
of Septeo. The package ties lending terms to a broader definition of ESG 
or ESGD (Environmental, Sustainability, Governance and Diversity), 
thereby including diversity-linked criteria to promote diversity and 
which, if met, will reduce the annual interest cost for the company.
The criteria include:
• the implementation of internal policies to ensure balanced and 

inclusive recruitment processes at all levels of the organisation; 
• the tracking of diversity statistics including gender, ethnic and 

LGBTQ+ across all levels of the organisation; and
• increasing the ratio of female: male employees year-on-year.

Septeo is a leading LegalTech provider supporting professions including 
notaries, law firms, corporate legal departments and real estate 
property managers in France, Belgium, Canada and the US. Founded in 
1988, Septeo now has over 12,000 clients and more than 120,000 users, 
served by over 1,400 employees.

team.blue diversity and climate change targets 
In Q1 2021 team.blue agreed terms to tie their lending terms to ESGD 
related targets.

The two agreed key ESGD focus areas will impact the facility margin:
• Tackling climate change through targets to increase the portion of 

energy sources via renewables, consumed by their data centres.
• Promoting gender diversity by increasing the share of women in senior 

management positions across the business.

As part of the commitment, team.blue agreed to provide the bank with:
• An annual compliance certificate including the relevant KPIs, with the 

KPIs to be monitored at Board level and included in annual accounts.
• An annual Sustainability Report.

team.blue was created in 2019 by the merger of Combell Group, TransIP 
and Register Group and offers digital presence and enablement tools 
such as domains, hosting, email, VPS and applications to over 2 million 
SME, SoHo and developer customers across Europe.




