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Introduction: 
behind our 2022 themes

About GSMA Intelligence

Scope 2022 themes What’s ahead?

Building on the research 
delivered in 2021, this 

document outlines the key 
research themes GSMA 

Intelligence will focus on in 
2022.

Our 2022 research themes 
address the key trends and 

questions shaping the 
evolution of the telecoms 

ecosystem in 2022 and 
beyond, and what they mean 

for players across the 
industry.

These themes set the 
direction of our 2022 

Research Agenda and will 
be addressed throughout 

the year by means of
reports, blogs, webinars, 

presentations, infographics and 
briefings with our clients.

GSMA Intelligence is the definitive source of global mobile operator data, analysis and forecasts, and 
publisher of authoritative industry reports and research. 
Our data covers every operator group, network and MVNO in every country worldwide. It is the most 
accurate and complete set of industry metrics available, comprising tens of millions of data points, 
updated daily. 

GSMA Intelligence is relied on by leading operators, vendors, regulators, financial institutions and third-
party industry players, to support strategic decision-making and long-term investment planning. The data is 
used as an industry reference point and is frequently cited by the media. Our team of analysts and experts 
produce thought-leading research reports across a range of industry topics. 



2022 Research Themes

Reshaping telco networks
How networks will look at the 

end of 2022, and how to balance 
priorities versus investments

Scaling and monetising 5G
What success looks like across 

consumer, household 
and enterprise use cases

Monetising the digital 
transformation of industries

The interplay of IoT, 5G, edge, 
private networks and security 

The changing telco
Reshaping connectivity 

to accelerate growth 
in digital services

Maximising the 
impact of mobile 

Tackling the internet usage gap, driving 
social and economic development

Spectrum in the digital era 
Maximising resources and 

impact, navigating 
new assignment models 

The digital consumer 
post Covid-19 

Resetting B2C strategies for customer 
engagement, distribution, devices and content

Building a 
sustainable industry

Green networks, energy 
efficiency, devices and beyond

Spectrum

Mobile 
Operators & 

Networks

IoT & Enterprise

Fixed, TV & 
Convergence

Digital 
Consumer



The changing telco: reshaping connectivity to accelerate 
growth in digital services

Key 2021 research

• Operator financial results: how did 2021 go? Examining traditional telecoms and 
services beyond traditional telecoms

• The role of enhanced connectivity to accelerate growth in B2B and B2C digital services

• What success beyond connectivity looks like: operators and services leading the way, 
case studies of successful stories

• What drives growth beyond connectivity: what’s new and what matters

• B2C: opportunities and challenges in the new areas of growth such as gaming and 
e-sports, XR, financial services and video services

• B2B: the vertical focus and the role and value of 5G, cloud, edge, security and private 
networks

There is often scepticism around operator success beyond 
traditional telecoms services, but our research shows that 
operator revenue diversification is real for major operators 
around the world. The average contribution to total revenues of 
services beyond connectivity* reached 24% in 2020 for the 
operators analysed, up from 18% in 2017. 

Connectivity and services beyond connectivity are two sides of 
the same coin and should be seen as complementary. Enhancing 
mobile (5G) and fixed (fibre, 5G FWA) connectivity for consumers 
and enterprises – and combining it with the new capabilities 
enabled by cloud, edge and AI technologies – allows operators to 
capture incremental value from new areas of growth such as 
digital services, content and platforms.  

Building on a long history of intensive research into operator 
service diversification, we look at how operators will take their 
diversification strategies to the next level; the role of enhanced 
connectivity to accelerate growth in B2B and B2C digital services; 
and what 5G monetisation looks like.  

• Operator revenue diversification: growth beyond core continues as Covid-19 spurs digitisation

• Operators in the enterprise market: assessing progress on B2B revenues and the impact of Covid-19

• Enterprise Opportunity 2021: understanding operator thinking, expectations and agendas

• Consumer gaming: assessing the new revenue opportunity for operators

• Closer to the edge: 5G encourages operators to broaden partnerships for MEC

• Smart manufacturing: 5G engineers the future of IoT

• Thinking inside the box: the digital services consumers want packaged with their mobile contracts

* A growing and diverse range of B2B and B2C services, such as pay TV (traditional and over the top), media and 
advertising, gaming, IoT, cloud, security, commerce and financial services, smart home services, and solutions for 
vertical industries. 

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/operator-revenue-diversification-growth-beyond-core-continues-as-covid-19-spurs-digitisation
https://data.gsmaintelligence.com/research/research/research-2021/operators-in-the-enterprise-market-assessing-progress-on-b2b-revenues-and-the-impact-of-covid-19
https://data.gsmaintelligence.com/research/research/research-2021/enterprise-opportunity-2021
https://data.gsmaintelligence.com/research/research/research-2021/consumer-gaming-assessing-the-new-revenue-opportunity-for-operators
https://data.gsmaintelligence.com/research/research/research-2021/closer-to-the-edge-5g-encourages-operators-to-broaden-partnerships-for-mec
https://data.gsmaintelligence.com/research/research/research-2021/smart-manufacturing-5g-engineers-the-future-of-iot
https://data.gsmaintelligence.com/research/research/research-2021/thinking-inside-the-box-the-digital-services-consumers-want-packaged-with-their-mobile-contracts


Scaling and monetising 5G: what success looks like across 
consumer, household and enterprise use cases

Key 2021 research

• Operators investing in 5G: how much (capex) and regional pacing

• What 5G monetisation looks like: operators, markets and use cases leading the way 

• 5G for consumers: learning from the behaviour of early 5G users to plan future 
commercial strategies 

• 5G FWA disrupting the home broadband market: a reality check on rollout, adoption, 
challenges and future outlook (global market sizing) 

• 5G for enterprises: the state of deployments, new business models and what lies 
ahead  

• Driving economic growth: the role of 5G in accelerating the digital economy and how 
5G fits in national digital transformation agendas

5G deployments are no longer in their infancy: the number of 
5G network launches stood at 172 across 68 countries at the 
end of September 2021. 5G has expanded beyond the pioneer 
regions, as demonstrated by an encouraging pace of 5G 
network launches in developing markets across Sub-Saharan 
Africa, Latin America and Asia. 

That represents significant progress, but what lies ahead? As 5G 
network rollout and service commercialisation scale, 5G 
monetisation becomes an imperative for the mobile industry 
(operators, vendors, OEMs and other ecosystem players). For 
operators, the $750 billion in 5G capex during 2021–2025 adds 
pressure to find new B2B and B2C revenue opportunities. 

Building on our granular and real-time coverage of 5G 
deployments (e.g. network launches for mobile and FWA; SA 
and NSA rollouts; spectrum assignments), we look at how the 
industry is scaling and monetising 5G, and what success looks 
like. As 5G monetisation is a function of customer adoption, a 
reality check on where the industry is with 5G for consumers, 
households (FWA) and enterprises is also critical. 

• 5G in Context: Data-driven insight into areas influential to the development of 5G (quarterly series)

• The 5G FWA opportunity: disrupting the broadband market

• 5G SA means business – but also consumer

• Messaging in the 5G era

• Securing private networks in the 5G era

• 5G smartphones: availability runs ahead of adoption

• 5G Consumer Scorecard

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/5g-in-context-q2-2021
https://data.gsmaintelligence.com/research/research/research-2021/the-5g-fwa-opportunity-disrupting-the-broadband-market
https://data.gsmaintelligence.com/research/research/research-2021/5g-sa-means-business-but-also-consumer
https://data.gsmaintelligence.com/research/research/research-2021/messaging-in-the-5g-era
https://data.gsmaintelligence.com/research/research/research-2021/securing-private-networks-in-the-5g-era
https://data.gsmaintelligence.com/research/research/research-2021/5g-smartphones-availability-runs-ahead-of-adoption
https://data.gsmaintelligence.com/research/research/research-2021/5g-consumer-scorecard


Reshaping telco networks: how networks will look at the 
end of 2022, and how to balance priorities versus investments

Key 2021 research

• Network transformation: what is changing in operator agendas, priorities and 
expectations, and what this means for the mobile ecosystem

• Scaling new network capabilities and models: public cloud, edge computing, open 
RAN, vRAN, automation, private networks and beyond

• 5G SA network launches ramp up: commitments are expanding beyond pioneer 
operators – which use cases are driving SA momentum?

• Rolling out 5G FWA and mmWave: under what conditions can it be a cost-effective 
deployment strategy in urban, suburban and rural areas?

• Going green: energy efficiency benchmarking in mobile networks – tracking progress 
against objectives, assessing the implications

• Looking ahead to 6G: what drives operator/vendor thinking, and what to expect

Network innovation has always been a major force driving 
growth in the telecoms industry. Recent trends show the pace of 
developments has reached new levels. The commercialisation of 
5G is driving interest in and momentum behind new network 
technologies including vRAN, open RAN, edge networking and 
private networks. Combined with new market demands focused 
on energy efficiency, automation and network security, operator 
and vendor decisions on network transformation strategies have 
never been more important. 

New network technologies and models bring new opportunities 
but also extraordinary complexity. Operators’ budgets for 
network investments are not infinite; allocating budgets to the 
rollout of new technologies is increasingly a function of the 
expected returns and associated timelines. Determining priorities 
and balancing them with resources is key. 

Building on our primary and secondary research on 5G and 
network transformation, we look at how far the new network 
models will go in 2022 and beyond. Understanding operator 
network transformation strategies is a critical foundation for 
understanding the future of the mobile industry. 

• Network Transformation 2021: Strategic agendas for secure, open 5G and 6G networks

• Securing private networks in the 5G era

• Network automation revisited: the 5G priority

• Open RAN: five defining themes for 2021

• Radar: Roaming in a post-Covid world

• Radar: Connectivity from the sky

• 5G SA networks are going global, ready to become mainstream

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/network-transformation-2021
https://data.gsmaintelligence.com/research/research/research-2021/securing-private-networks-in-the-5g-era
https://data.gsmaintelligence.com/research/research/research-2021/network-automation-revisited-the-5g-priority
https://data.gsmaintelligence.com/research/research/research-2021/open-ran-five-defining-themes-for-2021
https://data.gsmaintelligence.com/research/research/research-2021/radar-roaming-in-a-post-covid-world
https://data.gsmaintelligence.com/research/research/research-2021/radar-connectivity-from-the-sky
https://data.gsmaintelligence.com/research/research/research-2021/5g-sa-networks-are-going-global-ready-to-become-mainstream


Monetising the digital transformation of industries: the 
interplay of IoT, 5G, edge, private networks and security

Key 2021 research

• Operator B2B revenues: how did 2021 go? Examining B2B connectivity and the new 
areas of growth beyond connectivity

• What success in 5G B2B looks like: operators and services leading the way, case studies 
of successful stories

• Digital transformation of vertical industries: understanding enterprise needs, demands 
and priorities for IoT and beyond

• Enterprise digitisation: the role of 5G IoT, cloud, edge, security and private networks to 
unlock the B2B opportunity 

• Moving up the IoT value chain: sizing the market and the scale of the opportunity, 
assessing which verticals are driving IoT uptake

• eSIM for industries: a reality check on where we are and the future outlook

5G is driving renewed interest in B2B, with nearly 70% of 
operator CEOs viewing enterprise use cases as the incremental 
opportunity to monetise 5G. The shift from trials/PoCs to 
commercial deployments seen in 2021 is a clear sign of 
progress, but proof of value is key to scale enterprise 5G going 
forward. Covid-19 has proved to be a further catalyst – it has 
accelerated the digital transformation of vertical industries, 
fuelling demand for connectivity and value-added services 
provided by operators, especially security and cloud.  

For operators, B2B is the main driver of growth. The average 
contribution to total revenues of B2B services (connectivity and 
beyond) reached 30% in 2020 for the major operators analysed, 
up from 27% in 2017. That is good progress, but there is 
potential for further growth as IoT deployments and enterprise 
digitisation scale.

Building on our primary and secondary research on IoT and the 
wider enterprise market, we look at the opportunities for B2B 
monetisation, and how 5G IoT, edge computing, security and 
private networks will be critical to capturing value from the 
digital transformation of enterprises. 

• Enterprise Opportunity 2021: understanding operator thinking, expectations and agendas

• Operators in the enterprise market: assessing progress on B2B revenues and the impact of Covid-19

• Smart manufacturing: 5G engineers the future of IoT

• IoT security and the role of eSIM

• Saying goodbye to legacy networks, but what's next for IoT?

• Reading the indicators: tech industry turns to automotive

• Securing private networks in the 5G era

• MWC Los Angeles 2021: accelerating edge computing with telcos, hyperscalers and developers

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/enterprise-opportunity-2021
https://data.gsmaintelligence.com/research/research/research-2021/operators-in-the-enterprise-market-assessing-progress-on-b2b-revenues-and-the-impact-of-covid-19
https://data.gsmaintelligence.com/research/research/research-2021/smart-manufacturing-5g-engineers-the-future-of-iot
https://data.gsmaintelligence.com/research/research/research-2021/iot-security-and-the-role-of-esim
https://data.gsmaintelligence.com/research/research/research-2021/saying-goodbye-to-legacy-networks-but-what-s-next-for-iot-
https://data.gsmaintelligence.com/research/research/research-2021/reading-the-indicators-tech-industry-turns-to-automotive
https://data.gsmaintelligence.com/research/research/research-2021/securing-private-networks-in-the-5g-era
https://data.gsmaintelligence.com/research/research/research-2021/mwc-los-angeles-2021-accelerating-edge-computing-with-telcos-hyperscalers-and-developers


The digital consumer post Covid-19: resetting B2C strategies for 
customer engagement, distribution, devices and content

Key 2021 research

• The evolution of retail strategies: stores, omni-channel distribution, devices, 
sustainability and beyond

• Devices: innovation and opportunities in smartphones and beyond 

• Future of gaming: assessing consumer usage, new developments, opportunities and 
emerging business models

• Traditional pay TV versus video streaming: assessing consumer behaviour, winners and 
losers as the video ecosystem evolves 

• eSIM for consumers: assessing deployments, adoption and challenges

• 5G for consumers: learning from the behaviour of early 5G users to plan future 
commercial strategies 

• XR: are we getting there? What does metaverse mean for operators?

Even before the pandemic, the trend towards digitisation was 
clear – but the pandemic has accelerated the shift to digital for 
consumers on many fronts, including a move from in-store to 
online purchasing on a larger scale, greater use of digital 
payments, and increased consumption of digital services and 
content. For example, e-commerce as a share of total retail 
sales is now 30% higher than pre-Covid levels in major 
countries, with mobile commerce accounting for the majority of 
e-commerce transactions. 

Many of these changes will be permanent, forming the ‘new 
normal’ for consumers. For operators and other mobile industry 
players, this means two things. First, there is a need to reset 
B2C strategies for customer engagement, distribution, devices 
and content. Second, scaling the new capabilities brought by 
5G, cloud edge and AI are key to take advantage of the 
emerging consumer trends.

Building on our detailed consumer insights, we look at how the 
behaviour of the digital consumer is evolving and how operators 
will shape their retail strategies and offerings to capture the 
new B2C opportunities. 

• Future of Devices: 5G and services shape new market frontiers

• Gaming comes into its own: capitalising on shifting consumer behaviours

• eSIM: State of the consumer market and the road ahead

• The streaming war accelerates with no slowdown in sight

• Innovation in wearables: new developments and what they mean

• Extended reality in media and entertainment: screening the emerging opportunities

• Thinking inside the box: the digital services consumers want packaged with their mobile contracts

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/future-of-devices-5g-and-services-shape-new-market-frontiers
https://data.gsmaintelligence.com/research/research/research-2021/gaming-comes-into-its-own-capitalising-on-shifting-consumer-behaviours
https://data.gsmaintelligence.com/research/research/research-2021/esim-state-of-the-consumer-market-and-the-road-ahead
https://data.gsmaintelligence.com/research/research/research-2021/the-streaming-war-accelerates-with-no-slowdown-in-sight
https://data.gsmaintelligence.com/research/research/research-2021/innovation-in-wearables-new-developments-and-what-they-mean
https://data.gsmaintelligence.com/research/research/research-2021/extended-reality-in-media-and-entertainment-screening-the-emerging-opportunities
https://data.gsmaintelligence.com/research/research/research-2021/thinking-inside-the-box-the-digital-services-consumers-want-packaged-with-their-mobile-contracts


Spectrum in the digital era: maximising resources and 
impact, navigating new assignment models 

Key 2021 research

• 5G spectrum auctions and outcomes: how will 2022 go? Without adequate spectrum 
resources, what strategies will operators pursue?

• Spectrum pricing: historical trends show significant variation due to different market 
conditions – how will 5G pricing evolve? 

• Navigating new spectrum models and their implications: sharing, new licence 
obligations, new assignment models, local licensing and beyond

• 2G/3G network sunsets: new trends, regional approaches, refarming

• mmWave spectrum: how critical it is to the 5G growth story, and how the associated 
ecosystem of devices/services will expand

• Future spectrum: what’s needed for IMT services?

• Unlicensed spectrum: finding the right balance between licensed and unlicensed in key 
bands (6 GHz)

The spectrum landscape is more dynamic than ever before. As 
mobile drives the digital economy, any innovation in services or 
network development will always involve spectrum resources. 
5G has also brought new use cases, including 5G FWA and 
enterprise solutions, that require fit-for-purpose spectrum 
resources. As 5G adoption scales, the switch-off of legacy 
networks and the refarming of 2G and 3G spectrum will move 
up the agenda. New demands are also driving new thinking in 
terms of spectrum auctions, licence obligations and assignment 
models.

Maximising spectrum resources is central to expanding and 
upgrading mobile services, and will be core to the success of 
5G. 2021 saw the highest number of 5G spectrum assignments 
in a single year since 2017 (across 32 countries). 2022 will go a 
long way too, with innovation spanning mid-band, low-band 
and mmWave spectrum.  

Building on our granular and constantly updated tracker of 
spectrum data and intelligence (Spectrum Navigator), we look 
at the key trends shaping the global spectrum landscape and 
the implications for mobile stakeholders and beyond.

• Spectrum Navigator: new insights and trends to watch (quarterly series)

• India's 5G Future – Maximising Spectrum Resources

• Dynamic Spectrum Sharing: a problem halved for 5G?

• The economics of mmWave 5G

• Effective spectrum pricing in Colombia

• Malaysia cuts a lonely figure in approach to 5G rollout

• Slow pace of 5G assignments is spurring spectrum refarming

• Is the use of mmWave in 5G cost effective?

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/spectrum-navigator-q3-2021-new-insights-and-trends-to-watch
https://data.gsmaintelligence.com/research/research/research-2021/india-s-5g-future-maximising-spectrum-resources
https://data.gsmaintelligence.com/research/research/research-2021/dynamic-spectrum-sharing-a-problem-halved-for-5g-
https://data.gsmaintelligence.com/research/research/research-2021/the-economics-of-mmwave-5g
https://www.gsma.com/latinamerica/resources/effective-spectrum-pricing-in-colombia/
https://data.gsmaintelligence.com/research/research/research-2021/malaysia-cuts-a-lonely-figure-in-approach-to-5g-rollout
https://data.gsmaintelligence.com/research/research/research-2021/slow-pace-of-5g-assignments-is-spurring-spectrum-refarming
https://data.gsmaintelligence.com/research/research/research-2021/is-the-use-of-mmwave-in-5g-cost-effective-


Maximising the impact of mobile: tackling the internet usage 
gap, driving social and economic development

Key 2021 research

• Reducing the internet usage gap: how the industry is progressing and what is driving 
progress

• Effectiveness of policy strategies to expand mobile broadband network coverage and 
increase mobile internet service adoption

• Digital societies: the role of mobile technology on the key aspects of a digital society: 
digital identity, digital citizenship, digital lifestyle and digital commerce 

• 5G for economic growth: the role of 5G and spectrum in accelerating the digital 
economy

• Sustainable Development Goals: examining the increased impact of mobile and what 
needs to be done to reach the long-term goals 

The vital role of mobile connectivity for people, businesses and 
society came into sharp focus during the Covid-19 pandemic. In 
low- and middle-income countries specifically, most people 
access the internet via mobile, and for many it is the only way to 
get online. 

While the mobile broadband coverage gap has narrowed 
considerably in recent years, standing now at 6% of the world’s 
population, the usage gap remains substantial. Some 43% of the 
world’s population are still not using mobile internet despite 
living within the footprint of a mobile broadband network. 
Reducing the usage gap is key to closing the digital divide, as is 
understanding the extent of this reality and the regional 
challenges. Industry stakeholders and governments are also 
increasingly looking at mobile technologies to drive social and 
economic development, as demonstrated by the rise of national 
digital transformation agendas.   

Building on our regular research on the state of mobile internet 
connectivity and the socioeconomic impact of mobile, we look at 
industry progress with tackling the usage gap while supporting 
social and economic development.

• The State of Mobile Internet Connectivity 2021

• 2021 Mobile Industry Impact Report: Sustainable Development Goals

• Digital societies in Asia Pacific: Accelerating progress through collaboration

• How networks stayed the course as everyone stayed at home

• The Mobile Gender Gap Report 2021

• Utilising mobile big data and AI to benefit society

• Using the GSMA Mobile Connectivity Index to drive digital inclusion: Guidelines for policymakers

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/the-state-of-mobile-internet-connectivity-2021
https://data.gsmaintelligence.com/research/research/research-2021/2021-mobile-industry-impact-report-sustainable-development-goals
https://data.gsmaintelligence.com/research/research/research-2021/digital-societies-in-asia-pacific-accelerating-progress-through-collaboration
https://data.gsmaintelligence.com/research/research/research-2021/how-networks-stayed-the-course-as-everyone-stayed-at-home
https://data.gsmaintelligence.com/research/research/research-2021/the-mobile-gender-gap-report-2021
https://data.gsmaintelligence.com/research/research/research-2021/utilising-mobile-big-data-and-ai-to-benefit-society
https://data.gsmaintelligence.com/research/research/research-2021/using-the-gsma-mobile-connectivity-index-to-drive-digital-inclusion-guidelines-for-policymakers


Building a sustainable industry: green networks, energy 
efficiency, devices and beyond

Key 2021 research

• Improving energy efficiency across full network portfolio (mobile, fibre, data centres)

• Green 5G networks: the what, why and how

• Enablement effect: mobile and digital technology to decarbonise other industries

• Investment and deployment strategies for enterprise sectors to lower carbon footprint

• The circular economy and permeation into telco operations

• Reporting and standards alignment for decarbonisation en route to net zero

• ESG momentum from industry, investors, consumers and government

Sustained cost pressures and commitments to net zero in support 
of the 2015 Paris Agreement have made energy efficiency a 
strategic priority for many operators. As of mid-2021, operators 
accounting for 50% of global mobile connections have committed 
to science-based targets. A significant proportion have also 
committed to net-zero targets by 2050 or earlier: operators 
accounting for 31% of global mobile connections have a net-zero 
target. This makes the mobile sector one of the first to break 
through the 20% target as set by the UN Race To Zero campaign.

Beyond operators, there is a wider ecosystem of industry 
stakeholders that have embraced green networks and made it a 
key priority. The use of mobile and digital technology is a key 
enabler of the decarbonisation transition, with operators, 
vendors and supporting ecosystem partners playing a key role in 
the move to digital and low-carbon economies. 

Building on a history of research on green networks and our 
energy efficiency benchmarking work, we look at industry 
progress on building a sustainable industry. Beyond green 
networks and energy efficiency, sustainability developments 
centred on devices and SIM cards are also on the rise. 

• Going green: benchmarking the energy efficiency of mobile

• Addressing sustainability for 5G: holistic, realistic, optimistic

• The essential role of AI in improving energy efficiency

• Industry pathways to net zero: mobile and digital technology in support of industry decarbonisation

• Network Transformation 2021: Strategic agendas for secure, open 5G and 6G networks

• The greater the AI experience, the greater the expectations

Topics driving our 2022 deliverables

https://data.gsmaintelligence.com/research/research/research-2021/going-green-benchmarking-the-energy-efficiency-of-mobile
https://data.gsmaintelligence.com/research/research/research-2021/addressing-sustainability-for-5g-holistic-realistic-optimistic
https://data.gsmaintelligence.com/research/research/research-2021/the-essential-role-of-ai-in-improving-energy-efficiency
https://data.gsmaintelligence.com/research/research/research-2021/industry-pathways-to-net-zero-mobile-and-digital-technology-in-support-of-industry-decarbonisation
https://data.gsmaintelligence.com/research/research/research-2021/network-transformation-2021
https://data.gsmaintelligence.com/research/research/research-2021/the-greater-the-ai-experience-the-greater-the-expectations


Themes are accessible through our Core Research areas

The changing telco

Scaling and monetising 5G

Monetising the digital transformation 
of industries

Reshaping telco networks

The digital consumer post Covid-19

Spectrum in the digital era 

Building a sustainable industry 

Maximising the impact of mobile 

Mobile Operators 
& Networks

Fixed, 
TV & Convergence

IoT & Enterprise Digital Consumer Spectrum

Heat map reflects the relative breadth of coverage 



About GSMA Intelligence: 
Our five core research areas 

Not a subscriber yet? Get in touch to unlock our content

Scope 2022 themes

info@gsmaintelligence.com

More than 30 million data points updated daily and 130 reports published annually across five core areas

Mobile Operators 
& Networks 
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Tracking mobile network 
operators, with 2025 forecasts 
across 240 markets, including 

launches, coverage, mobile 
subscribers and more

• Fixed voice, broadband & pay-
TV connections forecasts,                  

and product tracker
• 36 markets covered: 90% of 

global broadband connections 

• IoT connections and 
revenue forecasts across 

key verticals
• Survey of 2,700 enterprises 

tracking IoT deployments 
and adoption challenges 

Extensive insights from our 
survey of 20,000 consumers in 
major markets, covering 5G, 
devices, gaming, eSIM, video 

services, smart home and 
more

• Spotlight series: weekly “quick take” insights responding to headline news, events and major developments in the industry
• Industry deep dives: quarterly reports on specific topic streams across the five modules

• Regional research: Mobile Economy reports and the Region in Focus series
• Primary research: Operators, Enterprise and Consumers in Focus

Fixed, TV 
& Convergence

IoT &                                            
Enterprise

Digital 
Consumer

Spectrum

Tracking operators’ spectrum 
assignments, licence duration/ 

obligations and pricing, covering 
200 countries and 1,120 operators 
worldwide, from 1980 to present

mailto:Info@gsmaintelligence.com


gsmaintelligence.com @GSMAi


