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Meet the World’s best 
new marketers

Future 50  
The Drum’s



The Future 50, The Drum’s search for the best 
emerging talent from both the world of brand-
side and agency marketing, is back.  

This is your opportunity to support the next 
big names in marketing. 
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Now in its fourth year, The Future 50 is The 
Drum’s annual list of the best emerging marketers 
in the world. Our readers around the globe 
were invited to submit testimonials on behalf 
of outstanding marketers before our editors 
selected the final 50.  
 
Each nominee has to be aged under 30, or older 
but in the first 18 months of their marketing 
career, allowing us to see what new talent will 
shape the industry of tomorrow. The Future 50 
allows you and us to give these outstanding 
emerging marketers the acclaim and the 
platform they deserve.  

This year the Drum was supported in their 
efforts to compile a list of nominees by the 
World Federation of Advertisers and the Black 
Marketers Association of America.  

About
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This year we’re not just including client-side marketers in the list but also the most 
talented agency-side marketers as nominated by our readers. Our search for the 
best and brightest was supported by the Black Marketers Association of America 
and the World Federation of Advertisers. 

For us, The Future 50 is never about fleeting acknowledgement. Throughout the 
coming 12 months, through podcasts, videos and interviews, we’ll be routinely 
calling in on our alumni to find out what life in marketing really looks like today for 
those who’ll shape its tomorrow.  

Bigger
& Better 



Brands, media owners, agencies and technology 
companies come to The Drum to find out what is 
next. When you partner with us on The Future 50, 
you’ll be offered a chance to align yourself with 
world-class talent, game-changers, influencers and 
disruptors that will shape the world of marketing 
for years to come. 
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We would love to bring you on board as our publishing partner.  Join us to:  

•  Feature your logo on the Future 50 page (Powered by…) for a whole year. 

•  Receive a mention as publishing partner in all feature articles, lists and interviews related to The Future 50.  

•  Join us via video or in The Drum Labs to announce to the world the stars of tomorrow that made this year’s list.  

•  See your logo on our Future 50 marketing activations plus all our communications with the nominees.  

•  Join a virtual panel chaired by a member of The Drum editorial team discussing the theme with two nominees relevant 
to the conversation. This content will be published on The Drum TV where it will be promoted and hosted indefinitely.  

•  Take over our related article pages with a display ad campaign of 70,000 standard impressions, contextually served 
against all related editorial content.  

•  Be the sole sponsor of The Drum Daily newsletter in your territory of choice for a full 3 days (subject to availability).  

Investment required:  
£45,000 / $54,000 / s$70,000 

Your
opportunity
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Please get in touch if  
you have any questions

drumsales@thedrum.com


