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Connecting quality care with innovative 
insurance solutions so members can truly thrive.

SIHO aims to redefine what organizations and members expect 
from their health plan by creating stronger connections, better 
outcomes, and a more human-centered experience.

MISSION

VISION
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BRAND IMAGE

SIHO's brand image is confident, connected, and human-centered. 
The organization is perceived as a trusted partner that combines 

comprehensive health benefit solutions with the personalized 
support of a local organization.
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SIHO’s primary broker customers are experienced insurance professionals, benefits consultants, and agency partners who 
serve as trusted advisors to employers navigating increasingly complex healthcare decisions. Typically between the ages of 
30 and 60, these individuals are motivated by growing their business, earning client trust, and delivering solutions that create 
long-term value for employers and employees alike. They value carrier partners who are responsive, credible, and easy to 
work with, appreciating direct access to knowledgeable teams, clear communication, and flexible solutions that help them 
stand apart from competitors. Above all, SIHO’s ideal broker seeks strong partnerships that simplify healthcare, strengthen 
client relationships, and support successful outcomes for the organizations they serve.

PRIMARY EMPLOYER The decision maker
SIHO’s primary employer customers are mid to large-sized businesses, municipalities, and organizations seeking greater 
control, flexibility, and value from their healthcare benefits. Often led by owners, executives, HR professionals, or financial 
decision-makers, these organizations are balancing the need to attract and retain talent while managing rising healthcare 
costs. They value trusted advisors, predictable expenses, strong provider access, and benefit solutions that support both 
employee well-being and organizational performance. SIHO’s ideal employer is looking for more than a health plan; they 
are seeking a responsive partner who understands their business, simplifies complex decisions, and delivers solutions that 
help their employees thrive while supporting long-term growth and stability.

SIHO's primary small business customers are business owners, entrepreneurs, and organizational leaders with approximately 2 
to 50 employees who want to offer competitive health benefits without the high costs or complexity often associated with 
traditional insurance plans. They are seeking affordable, high-quality coverage that gives their employees access to strong 
provider networks and comprehensive benefits similar to those offered to larger organizations while remaining financially 
sustainable for a growing business. These decision-makers value predictable costs, straightforward guidance, flexible plan 
options, and responsive local support that simplifies healthcare decisions. They recognize that quality benefits are essential for 
attracting and retaining employees but need solutions that align with their budget and long-term business goals. 

SMALL BUSINESS EMPLOYER The decision maker
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SIHO's primary hospital partners are health systems, hospitals, and provider organizations committed to delivering 
high-quality, accessible care to the communities they serve. Led by executives, physician leaders, and administrative teams, 
these organizations are focused on improving patient outcomes, strengthening operational efficiency, and building sustainable 
partnerships that support long-term community health. They value transparent communication, collaborative relationships, 
efficient claims administration, and health plans that help connect patients with the right care at the right time. SIHO's ideal 
hospital partner seeks a payer that is responsive, locally focused, and committed to working together to reduce barriers to care 
while improving the healthcare experience for both providers and patients.

MEMBER The end user
SIHO’s primary members are working individuals and families who rely on employer-sponsored health benefits and want 
healthcare to be simple, accessible, and affordable. These individuals value clear communication, personalized support, and 
confidence that their health plan will connect them to quality care when they need it most. Rather than focusing on the 
complexities of insurance, they prioritize convenience, cost management, and a positive healthcare experience for themselves 
and their families. They appreciate having access to real people who can answer questions, guide decisions, and provide 
support throughout their healthcare journey. Ultimately, SIHO’s ideal member seeks a healthcare partner that makes navigating 
coverage easier while helping them achieve better health and financial outcomes.



SIHO communicates with a confident, approachable, and people-first voice 
rooted in service, integrity, and meaningful outcomes. Messaging is clear and 
knowledgeable, reflecting SIHO’s commitment to simplifying healthcare, 
strengthening partnerships, and delivering real value. SIHO speaks with the 
credibility of an industry leader while maintaining accessibility, 
responsiveness, and human connection.
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BRAND VOICE



CORE VALUES

SERVICE
Putting people first in every interaction by delivering 
personalized guidance, responsive support, and 
meaningful solutions. We believe exceptional service 
builds trust, strengthens relationships, and creates 
experiences that set us apart. We remain responsive and 
adaptable, recognizing that every employer, broker, 
provider, and member has unique needs.

INTEGRITY
Acting with honesty, accountability, and professionalism in 
everything we do. We earn confidence through thoughtful 
decision-making, consistent communication, and an 
unwavering commitment to being a trusted partner. We hold 
ourselves to the highest standards of expertise and excellence, 
delivering on our promises with consistency and transparency.

HEALTH
Championing healthier lives by making quality 
healthcare more accessible, understandable, and 
affordable. We believe health extends beyond coverage. 
It is built through education, prevention, trusted 
partnerships, and personalized support that empowers 
individuals, employers, and communities to thrive.

OUTCOMES
Delivering measurable value through innovative, flexible 
solutions that improve experiences, manage costs, and 
support long-term success. We continuously adapt to the 
evolving needs of employers, brokers, providers, and 
members, focusing on meaningful results that create lasting 
impact for everyone we serve.
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ELEVATOR PITCH

SIHO is a health insurance provider that helps employers, brokers, and 
members navigate healthcare with confidence. Through personalized 
service, flexible benefit solutions, and trusted partnerships, we deliver 

comprehensive solutions with the responsiveness and human 
connection of a locally focused organization. Our focus is simple: making 
healthcare easier to understand, easier to access, and more effective for 
the people and organizations we serve. By strengthening connections 

between people, providers, and employers, we help raise the standard of 
healthcare and improve quality of life in the communities we serve.
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Healthcare can be complex, overwhelming, and deeply personal. 
At SIHO, we believe no one should have to navigate it alone.
Whether you are an employer striving to provide meaningful benefits, a broker guiding important 
decisions, a provider delivering care, or a member seeking support, our promise is to meet you 
with responsive service, genuine human connection, and unwavering integrity. We are 
committed to simplifying healthcare and helping people move forward with confidence.

Our approach is rooted in relationships. We listen first, respond thoughtfully, and remain flexible 
to the unique needs of those we serve. We believe better health begins with trust, accessibility, 
and a shared commitment to achieving better outcomes.

At SIHO, we promise to be more than a health insurance company. We promise to be a trusted 
advocate, a dependable resource, and a partner invested in your well-being. Through every 
interaction, every solution, and every relationship, we strive to raise the standard of healthcare 
and improve quality of life in the communities we serve.



At SIHO, Service, Integrity, Health, and Outcomes are more than words, they 
are the foundation of every relationship we build. We exist to make 
healthcare easier to understand, easier to access, and more effective for 
employers, brokers, providers, and members. Through trusted partnerships, 
personalized support, and a relentless focus on results, we help improve lives, 
strengthen organizations, and create healthier communities.
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BRAND POSITION STATEMENT
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SERVICE. 
INTEGRITY. 
HEALTH. 
OUTCOMES.
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UNIQUE VALUE PROPOSITIONS

• In business since 1987

• Indiana-based health insurance company

• Physician-led governance through a board comprised 
primarily of healthcare leaders and hospital executives

• Personalized and cost-effective healthcare solutions 
for employers of all sizes

• Comprehensive third-party administration

• TruConnect Network

• ChamberCare MEWA program

• MyTruAdvantage Medicare Advantage plan

• Population health management

• Health system and network development

• Flexible spending plan administration

• One integrated system for claims processing and 
customer service

• Support teams for members, employers, brokers,
and providers

• Support for fully insured, self-funded, and 
level-funded health plans

• Walk-in member support services

• Strong provider and hospital partnerships

• High-touch, human-centered customer service

• Capabilities of a large carrier with the responsiveness 
of a local organization
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USAGE
The primary SIHO logo is the foundation of 
the brand identity and should be used 
whenever possible. The interconnected 
mark represents how every part of the 
organization works together as one unified 
system to achieve better health outcomes. 
This is the preferred logo for marketing 
materials, digital communications, 
presentations, signage, and branded 
collateral.

USAGE
The primary logo with tagline reinforces 
both the SIHO brand and its core values: 
Service. Integrity. Health. Outcomes. Use 
this lockup in brand-building materials, 
presentations, recruitment, and 
introductory communications where there 
is enough space for the tagline to remain 
clear and legible. This version is ideal when 
reinforcing SIHO's mission, values, and 
commitment to delivering better outcomes 
through collaboration.

PRIMARY WITH TAGLINE
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ONE COLOR

USAGE
Use the one-color logo when production or 
application requires a single ink or color, 
such as embroidery, engraving, promotional 
products, or limited-color printing.

USAGE
Use the white logo on dark or highly 
saturated backgrounds where maximum 
contrast and legibility are needed.

LO
GO

S

WHITE
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USAGE
The SIHO mark may be used independently when the SIHO brand has already been established or when a simplified visual is 
preferred. The mark is ideal for social media, digital icons, promotional products, app graphics, watermarks, and other 
branded touchpoints where the full logo is not necessary.

USAGE
The SIHO badge combines the brand mark with SIHO's core values in a distinctive seal. Use it on branded merchandise, 
internal communications, social media, marketing materials, and event collateral to reinforce the SIHO brand. The badge is 
intended to complement the primary logo, not replace it, in official brand communications.

LO
GO

S MARK

BADGE



USAGE
Use this logo lockup only for co-branded communications representing the SIHO and MyTruAdvantage partnership. Do not alter, separate, or recreate the 
lockup. For SIHO-only communications, use the standard SIHO logo instead.

The co-branded lockup is available in full-color, one-color, and white versions, in both horizontal and vertical orientations, and with both the primary 
logo and the primary logo with tagline to ensure flexibility across a variety of applications.
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SIHO X MYTRUADVANTAGE LOGO
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CO
LO

RS HEX  #1E499E

RGB   30 | 73 | 155

CMYK  98 | 82 | 4 | 0

HEX  #092656

RGB   9 | 38 | 86

CMYK  100 | 91 | 36 | 34

HEX  #D36411

RGB   211 | 100 | 17

CMYK  13 | 72 | 100 | 2

HEX  #37A5AAA

RGB   55 | 165 | 170

CMYK  73 | 15 | 34 | 0

HEX  #EA9B55

RGB   234 | 155 | 85

CMYK  6 | 45 | 75 | 0

HEX  #7DCDCB

RGB  125 | 205 | 203

CMYK  49 | 0 | 23 | 0
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USAGE
Roboto Condensed is the primary 
headline typeface. Use Extra Bold 
for primary headlines and Light for 
supporting headlines to create a 
clear and consistent visual 
hierarchy.

USAGE
Roboto Slab is the primary body 
copy typeface. Use Medium for 
standard body copy and Light for 
secondary or long-form content to 
ensure readability and consistency 
across all communications.

* If these fonts are unavailable, use Aptos Narrow Bold in place of Roboto Condensed 
and Rockwell Regular in place of Roboto Slab.

TY
PO

GR
AP

HY
HEADLINE 

ROBOTO CONDENSED
EXTRA BOLD
ROBOTO CONDENSED
LIGHT

BODY COPY

Roboto Slab
Medium
Roboto Slab
Light
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BRAND-SPECIFIC HASHTAGS

#SIHO 

#ServiceIntegrityHealthOutcomes 

#SIHOInsurance 

#PoweredBySIHO

#Healthcare 

#HealthInsurance 

#EmployeeBenefits 

#BenefitsAdministration 

#HealthcareBenefits 

#HealthPlans 

#EmployerBenefits 

#BenefitsStrategy 

#WorkforceWellness 

#HealthcareInnovation 

#HealthcareLeadership 

#HealthcareSolutions 

#HealthcareAccess 

#PopulationHealth 

#HealthcareOutcomes 

#HealthEquity 

#BrokerLife

#InsuranceBroker 

#BenefitsConsulting 

#HumanResources 

#HRLeadership 

#EmployeeExperience 

#Medicare 

#MedicareAdvantage 

#CommunityHealth

EXAMPLE INDUSTRY HASHTAGS
SO

CI
AL



BRAND-SPECIFIC HASHTAGS

#SIHO 

#ServiceIntegrityHealthOutcomes 

#SIHOInsurance 

#PoweredBySIHO

SIHOINSURANCESERVICES SIHO INSURANCE SERVICES SIHO INSURANCE SERVICESSIHO.ORG


