
BRAND LAUNCH STRATEGY
Below are a list of action items to complete to support SIHO’s rebrand launch

WHAT YOU CAN DO:
SOCIAL
• Like, comment, and share the social 

media brand launch post
• Update your personal LinkedIn cover 

image with new branded graphic

WEB
• Reference, utilize, and share new 

brand overview page on SIHO.org with 
external sources 

DIGITAL
• Update your email signature using the 

new template

INTERNAL
• Familiarize yourself with the new 

brand messaging
• Review the visual brand guide to find 

logo and color usage guides
• Use the approved customer service 

talking points
• Look for opportunities to bring the 

brand values to life through customer 
service, responsiveness, integrity and 
follow-through

• Share feedback, customer reactions, 
and success stories that can help 
strengthen future communications

EXTERNAL
• Utilize new capabilities flyers
• Practice your new elevator pitch

Please direct all questions to:
Branding@siho.org

WHAT YOU’LL NOTICE:
SOCIAL
• New brand annoucement on SIHO 

channels
• Updated cover photos, profile picture, 

title and bio

WEB
• A “Brand” page on SIHO.org with an 

overview of the new brand and what it 
means for your partners and 
customers

• New favicon, logo, homepage graphics, 
colors, fonts, design elements

DIGITAL
• Digital ads promoting the new brand
• Emails sent to brokers, providers, 

members, employers and hospital 
leadership

• Updated Google Business Profile logo 
and company info

INTERNAL
• Customer service talking point on 

what the new brand means 

EXTERNAL
• New brand materials for external use 

will be distributed, including logos, 
email signatures, pitch decks, brand 
guide, business cards

NEXT STEPS
• Additonal brand roll-out material will 

be emailed to leadership soon. Keep an 
eye on your inbox!

MAKE IT KNOWN: PUBLIC LAUNCH WEEK OF AUGUST 17


